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Social media has become indispensable to contemporary 
journalism, serving both as a source of stories and a means of 
disseminating information. The rapid pace of digital innovation, 
however, has outstripped the development of regulatory 
frameworks; governments tend to introduce legislation cautiously 
and incrementally. Robust, harmonised regulation remains limited 
– even at an international level – because democracies are 
reluctant to constrain press freedom when attempting to govern 
influential online platforms. The United States has witnessed the 
most prominent litigation and legislative activity in this area, 
although many proposed measures have been rejected. 

The Republic of Georgia, a hybrid democracy, adheres to 
international norms while recognising the supremacy of its 
Constitution. As an emerging West Asian state, Georgia is 
unlikely to be a frontrunner in media law reform; its current legal 
framework is therefore broadly adequate for the present 
circumstances. The recommendations presented here draw on 
editorial guidelines used by international news organisations and 
on codes of conduct issued by press councils. Their aim is 
practical: to assist journalists in maintaining impartiality and 
credibility when engaging professionally on social media by 
following established ethical and legal standards. 
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socialuri media Tanamedrove Jurnalistikis ga-

nuyofeli nawili gaxda, rogorc informaciis moZiebis, 
aseve, gavrcelebis TvalsazrisiT. cifruli mediis 
swraf ganviTarebas SedarebiT neli tempiT misdevs 
masTan dakavSirebuli mediasamarTlebrivi regulacie-
bis Camoyalibeba.1 saTanado kanonmdebloba saerTaSo-
riso donezec ki sawyis etapzea. msoflios wamyvani 
qveynebi ar Cqaroben, radgan gansakuTrebiT frTxilo-
ben, rom axali regulaciebis SemoRebiT ar SezRudon 
mediaTavisufleba. saerTo jamSi, mowinaveobs amerikis 
SeerTebuli Statebi, sadac arsebobs ramdenime saeta-
po saqme da uaryofili kanonproeqtebi.1 hibriduli de-
mokratiis2 oficialurad miniWebuli indeqsis mqone sa-
qarTvelos saxelmwifo, SesaZleblis farglebSi, maq-
simalurad mierTebulia saerTaSoriso kanonebsa Tu 
aqtebs da aRiarebs maT uzenaesobas saqarTvelos kon-
stituciasTan mimarTebaSi. mediasamarTlis sakiTxSi 
msoflios namdvilad ver gavuswrebT, Sesabamisad, ase-
Ti samarTlebrivi realoba misaRebia am etapze. 

rac Seexeba mediaeTikasa da Jurnalisturi deon-
tologiis normebs, 2009 wlidan arsebobs msoflio 
standartis Sesabamisad Seqmnili saqarTvelos Jurna-
listuri eTikis qartia. Tumca, XIX saukunis qarTveli 
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publicistebisa da redaqtor-gamomcemlebis mkacri da-
mokidebuleba Jurnalisturi eTikisa da saavtoro mo-
ralisadmi3 saerTaSoriso standartebSi privilegire-
bul pozicias aniWebs qarTul medias. Sesabamisad, da-
moukideblobis mcire periodis miuxedavad, iolad mo-
xerxda qarTuli deontologiuri normebis SemuSaveba. 
cxadia, sul sxva sakiTxia maTi saTanadod dacva, rac 
Tanamedrove Jurnalistikis `aqilevsis qusls~ warmo-
adgens. 

winamdebare rekomendaciebi eyrdnoba saerTaSori-
so mediis saredaqcio dokumentebs, presis sabWoebis 
kodeqsebs da miznad isaxavs Jurnalistebis daxmarebas, 
raTa maT SeZlon deontologiuri normebis dacva pro-
fesiuli saqmianobis ganxorcielebisas, gansakuTrebiT, 
miukerZoeblobisa da sandoobis SenarCuneba socialu-
ri mediis gamoyenebisas: 

• socialuri qselis piradi angariSi Jurnalis-
tis mxridan SesaZloa gamoyenebuli iyos ro-
gorc piradi, ise profesiuli miznebisTvis; 

• socialuri mediis gamoyenebisas Jurnalisti 
iseve valdebulia daicvas eTikuri da profesiu-
li standartebi, rogorc realur sivrceSi; 

• socialuri qselebiT gavrcelebuli informaci-
is gamoyeneba daSvebulia, Tumca, aucilebelia 
gadamowmeba, vinaidan onlain sivrceSi cru in-
formaciis gavrceleba bevrad iolia; 

• redaqciis mier sakuTari JurnalistebisTvis so-
cialur qselSi regulaciebis dawesebisas dacu-
li unda iyos balansi gamoxatvis Tavisufleba-
sa da mediis mimarT auditoriis sandoobis uz-
runvelyofas Soris. saamisod, redaqciam Sromi-
Ti urTierTobis dawyebisTanave unda gaacnos 
Jurnalists maT mediakompaniaSi moqmedi deon-
tologiuri normebi socialur qselSi qcevas-
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Tan dakavSirebiT da ra sanqciebi moelis maTi 
darRvevis SemTxvevaSi. 

socialuri qselebi araJurnalisturi informaci-
is mniSvnelovan wyarodac iqca. xSirad, sajaro pirebi 
Tu organizaciebi pirvelad informacias swored soci-
aluri qselebis meSveobiT avrceleben. es, erTi mxriv, 
ukiduresad mosaxerxebelia profesiuli mediumis 
gverdis avliT sakuTari saTqmelis umoklesi gziT 
farTo auditoriamde misatanad. meore mxriv ki, axal 
safrTxeebs Seicavs, radgan virtualur sivrceSi ga-
yalbeba ukiduresad gamartivebulia. magaliTad, yalbi 
angariSebis Seqmnisa da sxva pirovnebis saxeliT in-
formaciis gavrcelebis araerTi SemTxveva arsebobs, 
rac Tanamedrove mediis uaxles gamowvevad iqca. Jurna-
listebs, aseve, socialuri mediis rigiT momxmareb-
lebs, uwevT informaciis gadamowmebis axali resurse-
bis moZebnis unar-Cvevebis gamomuSaveba; 

• socialuri qselidan mopovebuli informacia 
unda gadiodes gadamowmebis yvela im filtrs, 
rasac, Cveulebriv, sxva gzebiT mopovebuli axa-
li ambavi gadis; 

• Jurnalists gansakuTrebuli sifrTxile mar-
Tebs socialur qselSi gamoqveynebuli piradi 
cxovrebis amsaxveli masalis gamoyenebisas. aseT 
dros, sjobs, nebarTva aiRos avtorisgan, rom 
ar daarRvios mediasamarTlis moTxovnebi; 

• Tu Jurnalisti ver axerxebs informaciis WeSma-
ritebis gadamowmebas, man aucileblad unda am-
cnos amis Sesaxeb auditorias. saredaqcio deon-
tologiuri kodeqsebis nawili Jurnalistebs 
urCevs, rom am etapze ar gaCerdnen da gadamow-
mebis saboloo Sedegic gaacnon sazogadoebas – 
dadasturda maT mier adre gavrcelebuli in-
formacia Tu ara; 
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• informaciis wyaroTa gadamowmeba socialur 
qselebSi, maTi specifikidan gamomdinare, SesaZ-
loa, rTuli iyos. Tumca, Jurnalists es aranai-
rad ar aTavisuflebs deontologiuri valdebu-
lebisgan, rom yvela Rone ixmaros ambis gadasa-
mowmeblad; 

• Jurnalists sifrTxile marTebs yalbi angariSe-
bis arsebobis gamo da maTi gadamowmebac evale-
ba. cnobili adamianebis oficialuri gverdebi 
specialuri markeriT aRiniSneba, riTic dastur-
deba maTi avTenturoba. Tumca, mainc dafiqsirda 
iseTi SemTxvevebi, rodesac tviteric motyuvda 
da sandoobis niSniT markireba viRacis yalb an-
gariSs gaukeTa. amitom, aucilebelia, Jurnalis-
ti ar endos sxvis mier Semowmebuls da man Ta-
vad gadaamowmos absoluturad yvelaferi, rac 
mis masalas da sainformacio wyaros Seexeba. 
rodesac arsebobs eWvi angariSis namdvilobas-
Tan dakavSirebiT, magram masalis didi sazoga-
doebrivi interesis gamo, misi gasajaroeba mainc 
uwevs Jurnalists, mediaorganizaciam aucileb-
lad unda acnobos auditorias, rom mis mier 
gavrcelebuli masala bolomde dazustebuli 
jer araa; 

• masalaSi eleqtronuli bmulis miTiTebisas Jur-
nalisti darwmunebuli unda iyos mis sandooba-

Si (we think, before we link principiT); 
• socialur qselSi gamoqveynebuli foto an vi-
deo masalis sakuTar publikaciaSi gamoyenebam-
de, Jurnalistma unda daadginos saavtoro an 
momijnave uflebebis mqone individi Tu organi-
zacia misTvis sasurvel konkretul masalaze da 
maTgan nebarTva aiRos, rodesac es kanoniT sa-
valdebuloa; 
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• socialur qselebSi didi xnis winaT gadaRebu-
li foto sakmaod xSirad vrceldeba rogorc 
axali, rac, SesaZloa, manipulaciis safuZveli 
gaxdes. es aucileblad unda gaakontrolos me-
diam da yvela Rone ixmaros msgavsis Tavidan 
asacileblad; 

• Jurnalistma ar unda mimarTos raime xerxs 
sxvis angariSSi SesaRwevad maSinac ki, rodesac 
piradi mimowera sajaro sivrceSi xdeba. masalis 
gamoqveynebamde Jurnalistma unda gadaamowmos 
yoveli detali saubris monawileebTan, misi si-
zustis Sesamowmeblad. Tu es ver xerxdeba, au-
cilebelia, amis Sesaxeb auditorias daufaravad 
acnobos; 

• socialuri qseliT komentaris gakeTebis Txov-
nisas, Jurnalistma saubris dawyebamde unda ga-
afrTxilos respondenti, rom mis naTqvams gaasa-
jaroebs; 

• Jurnalists an mediasaSualebas SeuZlia socia-
luri qseliT mouwodos mkiTxvels, gamoxatos 
azri ama Tu im sakiTxTan dakavSirebiT, aseve, 
sTxovos, rom miawodos redaqcias movlenis am-
saxveli foto Tu videomasala. Tumca, ar unda 
mouwodos moqalaqe Jurnalistebs,4 rom infor-
macia moipovon iseT adgilebSi, sadac maT jan-
mrTelobas anda sicocxles SeiZleba safrTxe 
Seeqmnas; 

• rodesac Jurnalisti informaciis wyarosTan ko-
munikacias socialuri qseliT amyarebs, an soci-
alur qselebs profesiuli saqmianobisTvis iye-
nebs, mniSvnelovania, rom is momxmareblebisTvis 
identificirebuli iyos, rogorc ama Tu im medi-
akompaniis Jurnalisti. 
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deontologiuri normebis dasacavad, arsebobs ma-
salaze muSaobisas aucileblad gasaTvaliswinebeli 
sakontrolo kiTxvebi, romlebsac pasuxi unda gaeces 
TiToeuli masalis gasajaroebamde: 

• vin aris videos, fotos anda teqstis avtori? ra 
mizniT moxda aRniSnuli masalis gavrceleba? 

• Jurnalistma Tavad gadaiRo Tu sxvis gadaRe-
buls avrcelebs? 

• aqvs Tu ara am masalis gavrcelebis ufleba? 

• ra informacias Seicavs fotos metamonacemebi 

(metadata)?5 
• amave informaciis miRebis sxva wyaroebi Tu ar-
sebobs? 

• sazogadoebrivad ramdenad mniSvnelovani da Ri-
rebulia momxmareblisTvis Jurnalistis mier 
gavrcelebuli informacia? Rirs Tu ara misi 
gamoyeneba? 

• gaiara Tu ara Jurnalistma samarTlebrivad 
dadgenili procedurebi socialur qselSi 

(Facebook, Twitter, YouTube da a.S.) gavrcelebuli 
fotosa Tu videos Sesamowmeblad? 

potenciuri informaciis wyaroebis feisbuqSi me-
gobris saxiT damateba, an tviterze `adevneba~ profe-
siuli standartebis darRveva ar aris. Tumca, mxolod 
erTi an ramdenime politikosis, an saarCevno kandida-
tis `damegobrebisas~, SesaZloa, momxmarebels darCes 
yalbi STabeWdileba rom Jurnalisti konkretuli po-
litikosis mimarT dadebiTad aris ganwyobili. unebu-
ri mikerZoebulobis Tavidan asacileblad, sasurve-
lia, rom Jurnalistma socialur qselSi `daimegob-
ros~ metnaklebad yvela kandidati Tu politikur pro-
cesSi aqtiurad CarTuli pirovneba. bevri redaqcia Ta-
vis Jurnalistebs urCevs, Tavi Seikavon politikosebis 
gverdebze komentarebis gakeTebisa Tu raime sakiTxze 
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maTTan diskusiaSi CarTvisgan. aseTi neitraliteti, pi-
riqiT, misasalmebelia, radgan Jurnalists informaci-
is pirvelwyaroebTan uSualo kontaqtis ioli gza uC-
ndeba maqsimaluri miukerZoeblobis fonze. 

Jurnalists arc mediasamarTali da arc profesi-
uli eTikis normebi ar ukrZalavs sxvadasxva kompaniis, 
politikosisa Tu uwyebis feisbuqis gverdis mowonebas 
an maT daxurul jgufSi gawevrianebas. mTavaria, axsov-
des, rom igi am jgufSi mxolod imitom imyofeba, rom 
informacia miiRos da daakvirdes iq gavrcelebul 
cnobebs. igi ar unda monawileobdes diskusiebsa da 
disputebSi romelime mxaris momxred an lobistad. 

qarTuli, iseve rogorc, ucxouri mediakompaniebi 
da calkeuli Jurnalistebi, politikosebis msgavsad, 
Zalian aqtiurad iyeneben sakuTar angariSebs profesi-
uli mizniT. socialur qselSi mediasaSualebis ofici-
aluri gverdis marTva saqarTvelos Jurnalisturi 
eTikis qartiiT dadgenili normebis Tanaxmad xorci-
eldeba (an – unda xorcieldebodes): 

• socialur qselSi mediasaSualebis oficialur 
gverdze gavrcelebuli informacia profesiul 
mediaproduqtad aRiqmeba da masze vrceldeba 
yvela Jurnalisturi standarti, rac Cveuleb-
riv, mediasaSualebis mier tradiciuli gziT (na-
beWdi, translirebuli) gamoqveynebul masalaze. 
aseTi midgoma miRebulia saqarTvelos Jurna-
listuri eTikis qartiisa da evropis bevri qvey-
nis presis sabWos mier; 

• mediasaSualebaSi masalis Casworebis an misi 
waSlisas, analogiurad unda daredaqtirdes 
oficialuri gverdiT gavrcelebuli informaci-
ac. magaliTad, Tu Zveli foto axliT Seicvala, 
magram socialur qselSi mediagamocemis oficia-
lur gverdze isev Zveli foto devs (anu ar ai-
saxa cvlileba socialur qselSi), aucileblad 
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unda waiSalos Zveli foto da Canacvldes axa-
li variantiT. igive principi moqmedebs mediateq-
stTan dakavSirebiTac: Tu Jurnalisturi teqsti 
Casworda, magram saboloo versia ar aisaxa sa-
jarod, gaziarebuli masala unda saTanadod 
gaswordes.6 

qarTuli telearxebi socialur medias aqtiurad 
iyeneben. gansakuTrebul upiratesobas feisbuqs aniWe-
ben7 imis gamo, rom saqarTvelos moqalaqeTa umravle-
soba feisbuqmomxmarebelia da sxva socialur qselTan 
naklebad aqvs Sexeba. qarTvel axalgazrdebSi instag-
ramis gamoyenebis sakmaod maRali maCvenebelia, magram 
am socialuri qselis bunebisa da enis (inglisuri) ga-
mo, qarTuli telearxebisaTvis naklebad gamosadegia. 
Sesabamisad, yvelaze swrafad saqarTveloSi swored 
feisbuqidan xdeba axali informaciis gavrceleba-miRe-
ba. 

ukanasknel periodSi damkvidrebuli standartiT, 
qarTuli televiziebi axal ambavs jer sakuTar feis-
buqgverdze ganaTavseben da Semdeg avrceleben telee-
TeriT. socialuri qselis qarTveli momxmarebeli bev-
rad ufro swrafad da drois mcire danaxarjiT igebs 
axal ambebs qarTuli telekompaniebis mier feisbuqiT 
gavrcelebuli masalidan, radgan konkretuli televi-
ziis socialuri mediamenejeri akontrolebs uaxles 
ambavTan dakavSirebuli fotosa da fotos minaweris 
operatiulad atvirTvas kompaniis oficialur feisbuq-
gverdze. erTi-ori winadadebiT farTo auditorias ac-
nobs siaxlis arss anda masTan dakavSirebul, gansa-
kuTrebiT aqtualur Tu yuradRebis iolad misaqcev 
detals. im SemTxvevaSi, Tu feisbuqis rigiTi qarTveli 
momxmarebeli gadawyvets, rom es misTvis saintereso 
niusia, mas saSualeba aqvs fotoze darTuli sruli 
informacia gaxsnas da gaecnos. 
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erT-erT feisbuqpostze (socialuri mediis saitze 
atvirTuli nebismieri saxis masala) telekompania `mTa-
var arxs~ sakuTar gverdze gamoqveynebuli aqvs brita-
neTis premier-ministris boris jonsonis suraTi, ro-
melsac axlavs saTauri (`rogorc arasdros, darwmune-
buli var, rom ukraina gaimarjvebs~) da fotos minawe-
ri (`rogorc ar unda ecados putini, is verasdros ga-
texs ukraineli xalxis suls. amas aCvenebs is gamofe-
na, rac am RamiT vixileT. is verasdros daamarcxebs 
dauokebel SeiaraRebul Zalebs, romlebmac ukve moige-
ries rusuli armia kievis karibWeebTan. swored amitom 
var darwmunebuli, rogorc arasdros, rom ukraina gai-
marjvebs. ukraina iqneba Tavisufali da suverenuli, 
ukraina kvlav aRdgeba. es brZola imdenad naTelia, yo-
velgvari moraluri gaurkvevlobis gareSe, rasac vxe-
dav, brZola Tavisuflebasa da Cagvras, demokratiasa 
da tiranias, damoukideblobasa da imperializms So-
ris, sinaTlesa da sibneles Soris, sikeTesa da boro-
tebas Soris. amitom vfiqrob ase~). Zalze martivad ga-
daWra sakiTxi Jurnalistma: statiis Tema saTauri-ci-
tatiT8 da, aseve, masalis mTavari personaJis sityvebiT 
amcno Tavis auditorias, razec minimaluri dro dae-
xarja, rogorc Jurnalists, ise dainteresebul moqa-
laqes. britaneTis premier-ministris foto ki calsa-
xad gadaawyvetinebs TiToeuls, gaecnos ufro mets aR-
niSnul TemasTan dakavSirebiT, Tu sxva informacia mo-
Zebnos. ukiduresad moxerxebuli formaa, rac socia-
luri mediis TaviseburebiTaa ganpirobebuli. 

zogjer fotos minaweri9 da niusis teqsti erTi 
da igivea. ase, magaliTad: erT-erTma televiziam Tavis 
feisbuqgverdze vladimer putinis suraTi atvirTa da 

mas gaukeTa lakoniuri minaweri (`putins Wikipedia-is 
rusuli analogis Seqmna unda~), romelic saTauradac 
gamoiyena. cxadia, es miuRebelia, Jurnalisturi osta-
tobis TvalsazrisiT da samarTlian ukmayofilebas iw-
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vevs mkiTxvelSi, romelsac siaxlis nacvlad, erTi da 
igive winadadebis orjer wakiTxva uwevs. saTauri da 
fotos minaweri, radgan teqnikuri TvalsazrisiT, ori-
ves gamoyeneba savaldebuloa socialuri mediamasalis 
gamoqveynebisas, aucileblad gansxvavebuli da urTier-
TSemavsebeli informaciis Semcveli unda iyos. teqni-
kuri progresis paralelurad, qarTuli cifruli me-
diis done aSkarad kontrastul regress ganicdis. 

zogierT mediakompanias mTeli gundi hyavs cifru-
li mediis analizisTvis. Tumca, zogierTi kviraSi mxo-
lod ramdenime wuTs xarjavs am monacemebis Sesaswav-
lad. ramxela Sromasa da dros daxarjavs cifruli 
mediis analizze, es damokidebulia TiToeuli media-
organizaciis resursze, ambiciurobasa da miznebze, 
aseve, maTi momxmareblis aqtivobaze socialur qselSi. 
Tanamedrove cxovrebisa da socialuri mediis infor-
maciis wyarod gamoyenebis samomxmareblo Tu medias-
tandartebisaTvis, aucilebelia Semdegi minimaluri 
resursis arseboba: 

• internetTan Seuferxebeli, mudmivi wvdomis mqone 
kompiuteri an leptopi; 

• cxrilebis programebidan (Excel, OpenOffice, Google 
Sheets) minimum erT-erTis gamoyenebis saSualeba; 

• mediamonacemTa analizze momuSave Statiani Tanam-
Sromeli. man am saqmes kviraSi minimum ori saaTi un-
da dauTmos. aseve, sasurvelia, meore, saTadarigo 
kandidatis arseboba, romelic SeZlebs socialuri 
mediis mTavari analitikosis Canacvlebas misi avad-
myofobis an samsaxuridan wasvlis SemTxvevaSi; 

• naTlad Camoyalibebuli miznebi da socialuri me-
diis aqtivobis sazomi erTeulebi; 

• socialuri mediis analizis angariSis wardgena wi-
naswar dadgenili ganrigis mixedviT (magaliTad, yo-
veli Tvis bolos); 
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• TanamSromeli, romelic analizze dayrdnobiT, samo-
mavlo strategiul nabijebs dagegmavs.10 
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