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The credo of Zviad Gamsakhurdia, the first president of Georgia, 
was: “Only dead fish go with the flow.” Both an individual and a 
country, and indeed a society, face a moment of choice when 
compromise is no longer an option. It is precisely at this point that 
the global village, now realised in digital form, has arrived – 
where neither an AI-free perspective nor an AI-only perspective is 
adequate. 

After the war, one of today’s most pressing questions 
concerns how much time remains before the “Created by Human” 
moment. In the twenty-first century, the digital ocean of 
information has become so saturated with informational detritus 
that it is already difficult to distinguish genuine bio-content – that 
is, work created by humans – from material generated by AI. I do 
not suggest rejecting the benefits of artificial intelligence; 
however, it cannot be trusted without critical judgement. 
Moreover, where AI tools cannot be properly managed, they 
should not be used in one’s work. 
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The problem has become tangible enough that, since 2024, 
Google has sought to regulate generated content in order to 
improve both website content and search rankings. The proportion 
of original to generated material is now almost comparable, yet 
the geometric increase in AI-generated content is already clearly 
visible. This process is particularly apparent in media 
organisations where the coefficient of both material and non-
material incentives for journalists has not reached the required 
level. 

Media scholars and researchers suggest that people may one 
day reject junk material – harmful to society’s capacity for critical 
thinking in much the same way that fast food is harmful to human 
health – and will naturally develop a craving for “Full Food”, that 
is, a demand for human-made content. Otherwise, the global 
audience risks being unable to move beyond digital fatigue. 

The time is approaching when the world’s journalistic guild 
will begin routinely to label media content, much as the labels 
“Bio” and “Non-GMO” have appeared on contemporary food 
products in recent years. A similar label will emerge for 
journalistic texts: “Created by Human.” In that case, the media 
consumer will know what they are buying and what exactly they 
are taking home to feed their minds – whether they are receiving 
living, original emotion, analysis, advice, or algorithmically 
produced, carbon-saturated content. Another label may read 
“Created by AI.” Its main advantage would be mass accessibility: 
standardisation of journalistic texts and their large-scale 
production. 

In artistic terms, I think the convergence of the creative 
journalist and artificial intelligence is not unlike the appearance of 
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a rider and a horse at Ascot. A skilful rider sometimes allows the 
horse to proceed freely and sometimes holds the reins. In the 
contemporary media situation, the horse – standing for AI – has 
abundant energy, while the rider provides the route, the goal, and 
the direction. Journalists are already competing in this digital 
race, and success depends on sustaining this balance. 

In the digital race, artificial intelligence has an undeniable 
advantage in locating data for material, constructing logical 
composition, scaling output, and widening linguistic diversity. By 
contrast, the primary tool of the human author is intuition: an 
ethical and emotional filter, sensitivity to stylistic deviation, and 
the incorporation of real-life examples. Declining this opportunity 
is roughly equivalent to a sailor refusing to use a compass in the 
middle of the ocean. 

The time is nearing when the question will be asked not 
merely who wrote the text, but who bears responsibility for it – 
the editorial office, the author, the organisation behind the AI, or 
someone else. Earlier, before the Internet, such questions simply 
were not asked; we are now living in a different era. Time, as 
ever, demands its own rules and runs its own course. 
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saqarTvelos pirveli prezidentis, zviad gam-

saxurdias kredo iyo: `dinebas mxolod mkvdari 

Tevzebi mihyvebian~. rogorc pirovnebis, ise qveynisa 

Tu sazogadoebis winaSe dgeba arCevanis dro, rode-

sac kompromisze ver waxval.1 swored aseTi momenti 

daudga cifrul realobaSi gadavardnil `globa-

lur sofels~, sadac aRarc u-AI-oba varga da arc 
mxolod AI-dan gamoxedva. omis Semdeg, dRevandelo-

bis erT-erTi yvelaze aqtualuri sakiTxia – ra dro 

dagvrCa Created by Human-mde? 
XXI saukuneSi informaciis cifruli okeane 

imdenad gajerda informaciuli nagviT, rom ukve 

SeuZlebeli xdeba gaarkvio, sad iwyeba namdvili 

bio-kontenti, anu adamianis mier Seqmnili mediama-

sala da sad – xelovnuri inteleqtiT generirebu-

li. 

sul raRac veb 2.0-is epoqamde da Semdegac, 

TiTqmis, 2020 wlamde interneti jer kidev as-

rulebda uzarmazari biblioTekis funqcias, sadac 

TiToeuli werilis, yoveli blog-vlogisa Tu fo-
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tos miRma cocxali Semoqmedi, moqmedi avtori idga. 

is, SesaZloa, Semcdariyo rameSi, arasworad moeZie-

bia raRac, gaekeTebina arasrulyofili analizi, 

magram kontentis Semqmneli, didwilad, mainc Tavad 

iyo. avtori sakuTar naazrevs gvTavazobda. dRevan-

deli realoba ki mwarecaa da SiSismomgvrelic. Cven 

vcxovrobT epoqaSi, rodesac, zogadad, informa-

ciuli entropiis,2 kerZod, cifruli entropiis3 fe-

nomenma totalur masStabs miaRwia da igi ukve sa-

SiSi gaxda.4 faqtobrivad, internet-sivrceSi moCve-

nebiTi xmauriT Seqmnili teqstebi gagvibatonda. 

entropia, zogadad, raime faqtis, movlenis mi-

marT informaciis ukmarisobis Sevsebaa. Termodina-

mikis erT-erTi fuZemdebeli, germaneli fizikosi, 

rudolf klauziusi 1865 wels mis mierve SemoTava-

zebuli terminis5 aseT ganmartebas gvTavazobs: 

`entropia sistemis mouwesrigeblobis sazomia~.6 Tu 

kargad davukvirdebiT, es ori ganmarteba avsebs da 

amTlianebs terminis arss. cifruli entropia7 gu-

lisxmobs cifruli sistemebisa da monacemebis 

xarisxis, Tanmimdevrulobisa da sandoobis progre-

sul klebas. igi mianiSnebs imaze, rom samyaros 

globaluri sainformacio veli ivseba iseTi kon-

tentiT, romelic arc aravis Seuqmnia da, SesaZloa, 

arc aravin apirebdes mis wakiTxva-gacnobierebas. 

bolo ramdenime welia internet-sivrce gada-

ivso xelovnuri inteleqtis mier generirebuli 

teqstebiT. Sors var im azrisgan, rom xelovnuri 

inteleqtis sikeTeze uari unda vTqvaT, magram misi 

brmad mindobac ar SeiZleba. metic, im SemTxvevaSi, 
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roca AI-is instrumentebis srulyofilad marTva ar 

SegiZlia, is saqmeSi ar unda CarTo. 

es problema imdenad xelSesaxebi gaxda, rom 

2024 wlidan Google-ma gadawyvita, saitebis kontentiT 

Sesavsebad da reitingis gasaumjobeseblad, 

generirebuli kontentebis gakontroleba. 

originaluri da generirebuli kontentebis 

Tanafardoba jer, TiTqmis, Tanabaria, magram ukve 

aSkarad SeiniSneba xelovnuri inteleqtis mier 

Seqmnili kontentis raodenobis geometriuli 

progresiiT zrdisken tendencia. `neironuli 

qselebis gamoyenebiT kontentis Seqmna masobrivi 

kontentis generirebis erT-erTi meTodia. xelovnuri 

inteleqtis gamoyenebisTvis sasjeli mkacri iqneba, 

maT, Soris, kontentis deindeqsireba an mkveTrad 

uaryofiTi damokidebuleba. saitis muSaobis 

(magaliTad, trafiki, reigingi, domenis metrika) 

makontrolebeli metrikis panelisa Tu analitikis 

servisis monacemebiT, monacemTa bazaSi arsebuli 

saitebis 1.7 procenti ukve deindeqsirebulia. 

Originality-is kvlevis Tanaxmad, romelmac 

deindeqsirebuli saitebi Seiswavla, resursebis 100 

procents kontentis generirebisTvis xelovnuri 

inteleqtis gamoyenebis kvali aReniSneboda.8 

internetis epoqamde mediasivrce gadavsebuli 

iyo Jurnalisturi masalebiT. TiToeuls hyavda 

Tavisi avtori, romelsac mxars umagrebda piradi 

gamocdileba, sakuTari naazrevi da myari 

argumentacia. amas garda, avtors SeeZlo sakuTari 

poziciis, naazrevis, Sexedulebis damajereblad 

dacva.9 axla avtomaturad iCekeba iseTi teqstebi, 
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romelTac xelovnuri inteleqti ramdenime wuTSi 

amzadebs algoriTmis dakveTiT. aseTi teqstebi 

saimisod iqmneba, rom adamianebs aswavlon, 

ganumarton, rCeva-darigeba miscen da sxva. 

xelovnuri inteleqti, ubralod, ajamebs 

milionobiT statistikur moinacems da gvawvdis 

saSualo ariTmetikul teqsts; magram aseTi teqsti 

safuZvelSive mkvdaria. is aravis Seuqmnia, arc 

aravin gaakarebs guls da masSi arc realuri 

gamocdilebis naperwkali iqneba. ra gamodis? 

kacobrioba, SemTxveviT,  paradoqsuli realobis 

mowme xom ar xdeba? kerZod, xom ar aRmovCndiT iseT 

realobaSi, roca manqanebi teqstebis umravlesobas 

isev manqanebisTvis anu saZiebo robotebisTvis 

qmnian, raTa maT es masalebi adamianebs SeaCeCon? 

bolo xanebSi SesamCnevi gaxda is faqti, rom 

xelovnuri inteleqti, umetes SemTxvevaSi, 

saSualoze maRali donis iseT masalebs amzadebs, 

romelic, faqtobrivad, misaRebi xdeba ara mxolod 

saSualo donis momxmareblisTvis. aseT SemTxvevaSi 

ra gamodis? Tu martivad SevxedavT am sakiTxs, im 

daskvnamde mivalT, rom mkvdari kontentebis Teoria 

gasaziarebelia, rom maTi udidesi nawili 

sakmarisad kargia, Tumca maTi upirobo mimReblobiT 

Cven sakuTar gonebas safrTxes vuqmniT: Cveni goneba 

dundeba da namdvili aRmoCenis, namdvili mignebis 

survilic qreba. aq ukve emociuri apaTia iwyeba da 

sul ufro da ufro vuvardebiT xelSi xelovnur 

inteleqts. es procesi gansakuTrebiT sagrZnobia 

iseT mediaorganizaciebSi, sadac Jurnalistebis 



 

BRAMS 2025 Aug                                     ISSN 2667-9299 (print) 
Volume 6, Issue 14                                  ISSN 2960-9348 (online) 

65 

materialuri Tu aramaterialuri stimulirebis 

koeficienti arasasurvel donezea. 

mediamkvlevrebi imedovneben, rom odesme 

adamianebi uars ityvian fasd-fudis tipis (swrafi 

momzadebisa da dabali xarisxis) masalebze da 

bunebrivad gauCndebaT Full Food-is (srulfasovani 

sakvebi, romelic yvela saWiro nivTierebiT 

uzrunvelyofs cocxal organizms da ukmayofilebs 

SimSilis grZnobas) moTxovna anu moTxovna Human 
Made Content-ze. winaaRmdeg SemTxvevaSi, globaluri 

auditoria Tavs ver daaRwevs cifruli 

gadaRlilobis fazas, romelic ramdenime ciklisgan 

Sedgeba. 

dRes informaciis momxmarebels kontentisadmi 

ndobis krizisis momenti udgas. kerZod, adamianma ar 

icis da cdilobs, gaerkves, mocemuli kontenti 

generirebulia xelovnuri inteleqtis mier Tu 

namdvilia anu – adamianma dawera Tu algoriTmma. 

2025 wels erTma patara italiurma gazeTma, Il Foglio-
m, specnomeri gamosca, romelsac Il Foglio AI uwoda, 
radgan kontentis Seqmnis funqcia mTlianad 

xelovnur inteleqts daakisra am gazeTis 

redaqtorma klaudio Cerazam. male gairkva, rom 

masalaTa didi nawili plagiatiTa da cru niusebiT 

gaavso xelovnurma inteleqtma. eTikuri normebisa 

da deontologiuri standartebisgan Zalze Sors 

myofi programis mier gafuWebuli saqme isev 

realuri adamianebis, Jurnalistebi gasasworebeli 

gaxda.10 

ilia WavWavaZis cnobili gamonaTqvamis 

perifrazirebas Tu movaxdenT, es konkretuli 
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magaliTi naTlad gviCvenebs, rom arc u-AI-oba varga 
da arc mxolod AI-dan gamoxedva. amdenad, savsebiT 

marTebulia cnobili mediamenejeris, News Corp-is11 
aRmasrulebeli direqtoris, robert tompsonis 

kritikuli mosazreba, rom xelovnuri inteleqtis 

Semqmnelma kampaniebma meti fuli unda daxarjon 

generirebuli kontentis xarisxze da ara – 

aparaturul ganviTarebaze.12 miuxedavad kritikisa, 

News Corp-is kompaniam 2024 wels ChatGPT-is Semqmnel 

OpenAI-sTan 250 milion dolarze meti Rirebulebis 

licenzirebis xelSekrulebas moawera xeli.13 

vfiqrob, amgvari iZulebiTi nabijis gadadgma arcTu 

mcire drois ganmavlobaSi  araerT msxvil 

mediakompanias mouwevs. 

axlo momavalSi, albaT, arsebiTad araferi 

Seicvleba. mocemul etapze kacobrioba arafers 

sasikeTos ar unda elodes, vinaidan es momenti 

badebs qvecnobier agresias yovelive zedmetad 

srulyofili da gaferumarilebuli teqstis mimarT. 

amitom Sors araa is dro, roca msoflio 

Jurnalisturi gildia Cveulebrivad daiwyebs 

mediakontentis markirebas. daaxloebiT ise, rogorc 

Tavis droze sakveb produqtebze gaCnda warwerebi: 

Bio da Non GMO, zustad analogiurad gaCndeba 

Jurnalistur teqstebze minaweri: Created by Human. 
ase rom, male momxmarebels Zalian kargad 

ecodineba, ras yidulobs, ra miaqvs Sin gonebis 

gamosakvebad: cocxali da originaluri emocia, 

analizi, rCeva Tu – algoriTmuli naxSirbadiT 

gajerebuli kontenti. meorenairi warwera, 

SesaZloa, ase gamoiyurebodes: Created by AI. misi 
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upiratesoba iqneba mxolod sayovelTao 

xelmisawvdomoba, Jurnalisturi teqstebis 

standartizacia da maTi masobrivi warmoeba. 

savaraudo prognozi aseTia: momaval 7-10 

weliwadSi globalur sainformacio velSi 

bunebrivi segregaciis procesi daiwyeba. 

masauditoriis garkveuli nawili darCeba 3-5-7-

wuTiani laifhakebis tyveobaSi, sakuTari droisa da 

yoveldRiuri aqtivobebis ufro efeqturad marTvis 

molodiniT; xolo ganaTlebuli, moazrovne elita 

maSvel rgolad gamoiyenebs inteleqtualur 

izolirebul cifrul kunZulebs, sadac yvelaferi 

isev adamianuri gancdebiT, emociebiTa da 

gaazrebebiT iqneba gajerebuli. SesaZloa, es 

teqstebi zogjer WiaSeparul vaSls daemsgavsos, 

magram, samagierod, gecodineba, rom ukve 

Wiagamovlil bio-teqsts `miirTmev~. cxadia, aseT 

kontents meti zemoqmedebis unari aRmoaCndeba. 

daaxloebiT ise, rogorc es internetamdel epoqebSi 

iyo. 

aqacaa erTi sagulisxmo niuansi. Sors var im 

azrisgan, rom Human Made Content-is teqstualur 

qsovilSi, garkveuli doziT, gonivrulad ar 

gamoviyenoT xelovnuri inteleqtis servisi. amgvari 

konvergencia dasaSvebia da es ukve kargad esmis 

progresulad moazrovne mcirericxovan jgufs. 

nebayoflobiTi konvergencia, saboloo jamSi, 

dadebiT Sedegs mogvcems. xelovnuri inteleqti ise 

iqneba gamoyenebuli, rogorc kargi mWedlis xelSi 

unikaluri grdemli: gamoWedav imas, rac ginda. 
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msgavsi TanamSromlobiTi modeli, SesaZloa, 

amgvarad warmovidginoT: 

1. konvergirebuli teqstualuri qsovilis 

suli da strategia iqneba adamianis, avtoris 

prerogativa. aq moiazreba sakuTriv idea, 

emociuri konteqsti, moraluri kompasi da 

verdiqti, piradi pasuxismgebloba da 

argumentirebis logika; 

2. teqnikuri asistentoba xelovnuri 

inteleqtis eqskluziuri funqcia unda 

gaxdes. aq igulisxmeba monacemTa didi 

bazebis damuSaveba, struqturireba, 

rutinuli kvleva da misT. 

es modeli imiTaa saintereso, rom amgvari 

konvergencia Semoqmed adamians saSualebas aZlevs, 

ar daxarjos Zvirfasi dro teqnikuri xasiaTis 

rutinuli amocanebis gadawyvetaze dro da mTeli 

Tavisi SemoqmedebiTi energia mimarTos masalis 

siRrmiseuli analizisken. ase magaliTad, xelovnur 

inteleqts wamebSi SeuZlia mogvawodos nebismieri 

adamianis biografiuli monacemebi, misi 

gamonaTqvamebi da sxva ram, razec adamians saaTebis 

daxarjva dasWirdeboda. 

sayuradReboa is efeqti, rac amgvari 

konvergenciiT miiRweva. kerZod, aseTi paradoqsi: 

mZlavri xelovnuri inteleqti adamians, rogorc 

kontentis avtors, ar miscems simulirebis uflebas 

da mas  ufro meti pasuxismgeblobis mqone 

Semoqmedad aqcevs. aiZulebs, ufro originaluri 

iyos da xelidan ar gauSvas is xibli, rac mis 

kontents Full Food-ad aqcevs. 
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Semoqmedi Jurnalistisa da xelovnuri 

inteleqtis konvergencia, xatovnad rom vTqvaT, 

hgavs mxedrisa da cxenis gamosvlas doRze. kargi 

cxenosani cxens xan miuSvebs, xan lagams 

moumarjvebs. am SemTxvevaSi cxeni, rogorc 

xelovnuri inteleqti, did energias flobs, mxedris 

xelSi ki marSruti, mizani da gezia. Cveni epoqis 

Jurnalistebi, didwilad, ukve CarTulni arian 

cifrul doRSi. gamarjveba swored dabalansebaze 

modis. 

cifrul doRSi xelovnuri inteleqti udavod 

flobs upiratesobas, roca saqme exeba masalisTvis 

monacemTa moZiebas, logikuri ConCxis agebas, 

masStabirebas, enobriv mravalferovnebas, xolo 

adamianis mTavari instumentebia: intuicia, eTikuri 

da emociuri filtri, stilisturi daxvewiloba da 

cxovrebiseuli gamocdilebis, nimuSebis gamoyeneba. 

amgvar SesaZleblobaze uaris Tqma, daaxloebiT, 

imas utoldeba, rom mezRvaurma Sua okeaneSi uari 

ganacxados kompasis gamoyenebaze, mogzaurma 

daniSnulebis adgilamde misasvlelad Sesaferisi 

transporti ar gamoiyenos, an ostatma Segirdis 

daxmarebaze Tqvas uari da misT. 

aseTi simbiozis Sedegad, SesaZloa, daibados 

zekontenti, romelic arc mkvdari iqneba (anu 

mxolod xelovnuri inteleqtis mier generirebuli) 

da arc nedli (anu mxolod Jurnalistis Seqmnili). 

zekontents gamoarCevs saTqmelis mravalSrianoba 

da analitikuri siRrmeebi avtoris damsaxurebiT, 

xolo informaciisa da monacemTa sizuste – 

xelovnuri inteleqtis. 
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dReisaTvis mTel msoflioSi araerTi kvleva 

ukve ganxorcielda amgvari konvergenciis 

upiratesobis dasamtkiceblad. magaliTad, 

masaCusetsis teqnologiuri institutisa (MIT) da 

harvardis universitetis mkvlevrebma Caatares 

eqsperimenti Boston Consulting Group-is 
konsultantebTan erTad.14 xelovnuri inteleqtis 

gamoyenebam dabali da saSualo donis 

TanamSromlebis produqtiuloba, daaxloebiT, 43 

procentiT gazarda, xolo maRali donis 

specialistebSi SedarebiT dabali iyo procentuli 

maCvenebeli. bunebrivad Cndeba kiTxva, ra iyo amis 

mizezi? araferi gansakuTrebuli: maRali donis 

muSakebs ukve hqondaT maRali xarisxi, Tamasa; 

xelovnuri inteleqtis daxmarebiT maT mxolod 

siswrafes moumates da meti araferi. 

aqedan gamomdinare, SegviZlia davaskvnaT, rom 

xelovnuri inteleqti saSualo dones maRla swevs, 

magram umaRles dones kontentis gaerTferovnebis 

anu homogenizaciis safrTxes uqmnis. Tu adamiani-

avtorebi mudmivad gamoiyeneben mza ideebs, maTi 

piradi iniciativebisa da originaluri kontentebis 

warmoebis maCvenebeli moiklebs. SedarebisTvis: Tu 

cxeni mudmivad sworad girCevs gzas, Seni Sinagani 

navigaciis unari degradirebas daiwyebs. amis 

sailustraciod, konkretuli nimuSs SemogTavazebT. 

Cems sofelSi cxovrobda adamiani, romelic 

simTvraleSi, mTavari iyo, maspinZels rogorme 

cxenze Seesva da gonieri cxoveli nasvam patrons 

TavisiT miiyvanda Sin. amdagvari procesis momswreni 

gavxdebiT axlo momavalSi. male kiTxva daismeba 
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ara ase: vin Seqmna teqsti, aramed ase: vin iRebs 

pasuxismgeblobas mocemul teqstze – redaqcia, 

avtori, xelovnuri inteleqtis ukan mdgomi 

organizacia Tu vin? arada, odesRac, internetis 

epoqamde, amgvari SekiTxvebi, ubralod, ar ismoda,15 

magram axla sxva droa! dro ki Tavisas iTxovs. 
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