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What is the future of traditional media? Will it lose its readers as a 
result of the development of modern information technologies, 
given that the vast majority of society will begin to prefer getting 
their news online? To find answers to such questions, we must 
first turn to media theory. 

Some media experts argue that traditional media (newspa-
pers, magazines, books) are a “relic of the past” and will be una-
ble to withstand the intensified competition of the high-tech era: 
competition from electronic media, and even more so from digital 
media. It is also clear that the development of modern information 
technologies has created genuine problems for traditional media, 
which are, in particular, losing readers. However, there is an op-
posing view: that newspapers and magazines are irreplaceable and 
will always have their readership. 

In this debate, the reader’s interest – attunement to their 
needs and expectations – is the key to success. An unreliable ap-
proach is to become “yellow” and pursue easy routes to populari-
ty, seeking effortless success in ratings and thereby gaining cheap 
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recognition. By contrast, professionalism, analytical thinking, a 
sense of novelty, and a sharp journalistic eye are essential; above 
all, there must be respect for the reader and a willingness to take 
account of their expectations and interests, informed by research 
into the media market. These are the means by which traditional 
media can withstand intensified competition amid rapid develop-
ments in information technologies, preserve its distinctive niche, 
and attract readership. 

The depth of thought and the richness of content make a 
printed text (newspaper, magazine, book) engaging, whereas in 
oral speech – radio and television broadcasting – the audio or vis-
ual effect of artistry tends to predominate. Yet in the art of per-
suasion, in any case, the capacity to think deeply and engagingly; 
to tell compelling stories; to analyse events or facts; to identify 
problems; to explain causes and effects; to research, and to reason 
quickly and accurately, in a logical manner – remains decisive. 
Thus, the popularity of a media outlet and its viability are deter-
mined by professionalism rather than by technical means. 

Our small, yet long-established country has impressive tra-
ditions of mastery in persuasion. One of the earliest centres of 
Georgian classical eloquence was the Colchis rhetorical school. 
Its existence is confirmed by the 27th speech of the fourth-century 
Greek orator and philosopher Themistius (c. 317 – c. 388 AD), 
addressed to a young man in the provinces. In that speech, the 
orator refers to the Colchis rhetorical school as a desirable provid-
er of higher education, where both Themistius and his father, Eu-
genius, received their philosophical training. 

This extremely important scientific and pedagogical centre 
of ancient Georgian culture was located in Western Georgia (the 
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original source names the region as Colchis), where the Rioni 
River meets the Black Sea. Themistius calls this area the “temple 
of the Muses”. The Colchian Academy reached its height in the 
fourth century and existed from the third to the sixth centuries. Its 
establishment followed the rapprochement between the Georgian 
and Hellenistic cultural worlds. 

The Colchian rhetorical school was, above all, a centre of 
eloquence. As Themistius himself indicates, its teaching was not: 
“how to throw arrows… but how to be trained in the art of rheto-
ric.” This rhetorician, philosopher, and statesman later became a 
leading figure in Constantinople: he entered state service under 
Constantius II, subsequently enjoyed imperial favour, and was 
appointed prefect of Constantinople under Theodosius. Themisti-
us was nicknamed “Euphrades” (“eloquent”). 

A country with these remarkable traditions, which im-
pressed a figure such as Themistius, should be able to overcome 
the contemporary crisis affecting print media without difficulty 
and meet the challenges brought about by the high-tech era in 
modern media. 
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rogoria tradiciuli mediasaSualebebis moma-

vali? Ddakargavs Tu ara mkiTxvels beWduri media 

(wigni, gazeTi, Jurnali, bukleti, broSura, komiqsi, 

almanaxi)1 Tanamedrove teqnologiebis ganviTarebis 

Sedegad, xom ar amjobinebs sazogadoebis didi um-

ravlesoba axal ambebs gaecnos internetuli mediis2 

saSualebiT? amgvar kiTxvebze pasuxis saZieblad, 

pirvelyovlisa, mediaTeorias unda mivmarToT. 

informaciul sazogadoebaSi mosaxleobis didi 

nawili CarTulia informaciis mopoveba-warmoebis, 

damuSavebis, marTvisa da gacvlis procesSi. sul 

ufro TvalsaCino xdeba teqstis personificirebu-

lobis tendencia. 

XXI saukunis JurnalistikaSi gamoikveTa 

beWduri da eleqtronuli masobrivi informirebis 

saSualebaTa mravalferovnebis zrdis tendencia, 

rac ekonomikuri gadarCenisaTvis swrafvam ganapi-

roba. 

erTmaneTs rom SevadaroT paraskevobiT gamoma-

vali oTxgverdiani pirveli qarTuli gazeTi – 

`saqarTvelos gazeTi~, romelsac mcire saamqroSi 
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erTi mbeWdavic iolad audioda da sul 200-250 

egzemplari ibeWdeboda, Tanamedrove mravalgverdian 

(gansakuTrebiT, yoveldRiur), msxvilformatian ga-

zeTebs, rTuli kompiuteruli momsaxurebiT, kolo-

salur gansxvavebas davinaxavT. 

kidev ufro didia kontrasti 1689 wels aSS-Si 

ingliseli kolonizatorebis mier dafuZnebul 

erTgverdian `cnobis furcelsa~ da Tanamedrove 

amerikuli beWduri mediis iseT gamocemas Soris, 

rogoricaa 1 379 806-iani tiraJiT gamomavali `niu-

iork taimsi~, romlis 1996 wels Seqmnil vebsaits 

yovelTviurad aTeul milionobiT adamiani 

naxulobs da statiebis umetesobaze xelmisawvdomo-

bisTvis saWiroa registracia an fasiani gamowera. 

mTlianobaSi aSS-Si amJamad yoveldRiurad 1500 

sxvadasxva dasaxelebis gazeTis 62,2 milioni egzem-

plari iyideba da maT did umravlesobas gaaCnia ci-

fruli versia. 
mediaeqspertTa nawili miiCnevs, rom 

tradiciuli beWduri media `warsulis gadmonaSTia~ 

da igi ver gauZlebs hai-teqis3 pirobebSi 

gamZafrebul konkurencias, miTufro – cifrul 

mediasTan. faqtia: Tanamedrove sainformacio 

teqnologiebis ganviTarebam tradiciul 

mediasaSualebebs garkveulwilad problemebi 

Seuqmna – isini mkiTxvels kargaven. amasTan, 

arsebobs sapirispiro mosazrebac, rom saJurnal-

gazeTo media Seucvlelia da mas yovelTvis 

eyoleba mkiTxveli. amerikeli endriu hersti, 

onlain axali ambebis redaqtori, wers: `marTalia 

axali mediis warmomadgenlad viTvlebi da mTel 

Cems dros kompiuterTan vatareb, magram Tavad var 
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gazeTis fani (motrfiale, d.t.). Jurnal-gazeTebi 

informaciis miwodebis yvelaze efeqturi sistemebia 

da internetniusi, miuxedavad imisa, rom bevrs igi 

did ramed miaCnia, mas ver Seedreba~.4 

isic faqtia, rom yvelanairi skepticizmisa da 

uaryofiTi prognozebis miuxedavad, `niu-iork 

taimsi~ (The New York Times), niu-iorkis yoveldRiuri 

gazeTi, mTeli aSS-is teritoriaze vrceldeba da, 

mis farglebs gareTac, mas milionobiT adamiani 

yidulobs. gazeTi, romelsac metsaxelad `ruxi 

qalbatoni~ Searqves (`ruxi kardinalis~ analogiiT), 

mTel msoflioSi Tanamedrove Jurnalistikis 

etalonadaa miCneuli: miRebuli aqvs 112 pulitseris 

premia – yvelaze prestiJuli jildo 

JurnalistikaSi. `niu-iork taimsis~ devizia: `All the 
News That’s Fit to Print~ (`gamosacemad vargisi [Rirebu-
li] yvela siaxle!~). 

gazeTi `niu-iork taimss~ aqvs onlain versia, 

romelsac TveSi 30 mln mnaxveli hyavs da yvelaze 

popularulia axali ambebis saitebs Soris. amis mi-

uxedavad, beWduri gamocema xelidan xelSi gadadis 

da mkiTxveli ar akldeba. misi akademizmi, mkacri, 

damajerebeli stili, argumentirebuli, kompeten-

turi Sefasebani, maRali profesionalizmi gazeTis 

warmatebis saimedo garantiad iqca. arc isaa Sem-

TxveviTi, rom gazeTis saavtoro svetebs (column) 
iseTi pirovnebebi warmarTaven, rogoricaa nobelis 

premiis laureati saerTaSoriso ekonomikis dargSi, 

pol krugmani.5 

analogiurad, didi popularobiT sargeblobs 

meore amerikuli perioduli gamocema `vaSington 

posti~ (The Washington Post) – udidesi da uZvelesi 



 

BRAMS 2025 Aug                                     ISSN 2667-9299 (print) 
Volume 6, Issue 14                                  ISSN 2960-9348 (online) 

44 

gazeTi vaSingtonSi (kolumbiis olqi), romelic 1877 

wels daarsda. igi orientirebulia erovnul poli-

tikaze. gazeTs pulitseris premia 47-jer aqvs 

miRebuli. 

saqarTveloSi gvaqvs saukunis gazeTi 

`saqarTvelos respublika~ (romelsac 2018 wlis 25 

ivliss daarsebidan 100 weli Seusrulda), qarTveli 

mkiTxvelisTvis gansakuTrebiT gamorCeuli mweral-

Ta gazeTi `literaturuli saqarTvelo~, arana-

klebad popularuli gamocema `literaturuli 

gazeTi~, gazeTi `kviris palitra~, gazeTi `lelo~, 

Jurnali `karibWe~, cifruli Jurnali `saqarTvelo 

da msoflio~, araerTi sxva gazeTi Tu Jurnali, ro-

melTac, qveyanaSi arsebuli finansuri siduxWiris 

gamo materialurad xSirad ar ulxinT, magram 

mkiTxvelis yuradReba namdvilad ar akliaT. 

amrigad, mediasaSualebis popularobas, mis 

sicocxlisunarianobas profesionalizmi gan-

sazRvravs da ara – teqnikuri saSualeba. 

gazeTisa da Jurnalis warmatebul fun-

qcionirebas, umTavresad, ori faqtori ganapirobebs: 

mkiTxvelis interesi (xelmomweri, myidveli) da 

reklamis damkveTi. Tu ar aris mkiTxvelTa interesi 

gamocemis mimarT, arc reklamis damkveTs awyobs 

aseT gamocemaSi reklamis ganTavseba da, Sesabami-

sad, Semosavalic Seumcirdeba Jurnalsa Tu gazeTs. 

analogiurad, Tu wigni mkiTxvelis interesebsa da 

molodins ar Seesabameba, misi gamocema wamgebiani 

xdeba. aseT SemTxvevaSi, krizisi ar daayovnebs, 

vinaidan mediasaSualeba erTgvari biznesic gaxda 

Tavisufali bazris pirobebSi. 



 

BRAMS 2025 Aug                                     ISSN 2667-9299 (print) 
Volume 6, Issue 14                                  ISSN 2960-9348 (online) 

45 

amdenad, mkiTxvelis daintereseba, mis moTx-

ovnebsa da molodinze orientacia warmatebis gas-

aRebia. Zalze arasaimedo gzaa saamisod perioduli 

gamocemis `siyviTle~ da ioli popularobis saSu-

alebaTa Zieba. profesionalizmi, analituri azrov-

neba, siaxlis SegrZneba da maxvili mzera, rac um-

Tavresia – mkiTxvelis pativiscema da misi mo-

lodinis, interesebis gaTvaliswineba, rac mediaba-

zris kvlevas efuZneba, sainformacio teqnologiebis 

swrafi ganviTarebis pirobebSi gamZafrebuli konku-

renciisgan Tavis gadarCenis, sakuTari niSis, sa-

kuTari mediamomxmareblis mopovebis saSualebaa. 

cnobili debulebaa, rom nabeWd teqsts (gazeTs, 

Jurnals, wigns) azrovnebis siRrme, Sinaarsobrivi 

mxare xdis sainteresos; zepiri gamosvlisas (radi-

oTi, teleekranze) artistizmi, sajaro gamosvlis 

xelovneba, mWevrmetyveleba, garegnuli anu audio-

vizualuri mxarea upiratesi. Tumca, sityviT 

darwmunebis xelovnebaSi, nebismier SemTxvevaSi 

Seucvlelia Rrmad da sainteresod azrovnebis, 

STambeWdavi ambavTTxrobis, movlenebisa Tu 

faqtebis, problemaTa mizezSedegobrivi analizis, 

kvlevis, swrafad da zustad, logikurad msjelobis 

unari. 

Jurnalistikis arsi aris dasabuTebis, argumen-

tirebulobis disciplina,6 gvarwmuneben amerikeli 

mediaTeoretikosebi, amasTan, `Jurnalistebs didi 

pasuxismgebloba akisriaT sindisTan mimarTebaSi: 

patiosnebis kultura da inteleqtualuri 

mravalferovneba; iseTi niusrumis ageba, sadac sin-

disi da mravalferovneba zeobs~.7 
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mediaTeoretikosTa mniSvnelovani nawili 

miiCnevs, rom praqtikuli Jurnalisturi moRvaweobis 

sagania problemuri socialuri situacia, xolo 

kvlevis meTodi – sistemuri analizis meTodi.8 rac 

Seexeba Jurnalisturi praqtikis mizans, aq azrebi 

da Sexedulebebi xSirad iyofa: Tu erTni miiCneven, 

rom esaa komunikaciuri efeqti, sxvani 

sazogadoebriv azrze informaciul zemoqmedebas 

Tvlian Jurnalistis umTavres miznad – sityviT 

darwmunebis ostatobas, mesameni – problemur 

socialur situaciaze  dadebiTi zegavlenis 

moxdenas an sakiTxis dasmas mainc, am situaciis 

gansamuxtad.9 

saintereso mosazrebas aviTarebs amerikeli 

politologi dik morisi: `politikosebi da 

Jurnalistebi erTsulovanni arian im mosazrebis 

Taobaze, rom presa da televizia yovlisSemZlea; 

magram isini cdebian. maT swamT, rom politikosebs 

ZaluZT masobrivi informirebis saSualebebiT 

efeqturad manipulireba. esec Secdomaa. maT aseve 

Rrmad swamT, rom gazeTebsa da televizias iolad 

SeuZliaT zemoqmedeba moaxdinon amomrCevelTa 

ganwyobaze. esec mcdari azria. 

politikuri kursi da politikuri procesi 

yalibdeba did TamaSSi, romelSic monawileoben 

politikosebi, masobrivi informirebis saSualebani 

da amomrCevlebi. yovel maTgans sakuTari roli 

aqvs, TiToeuls – sakuTari SesaZleblobebi; magram 

arcerTi moTamaSe ar aRiarebs sakuTar 

SesaZleblobaTa sazRvrebs. yoveli maTgani 

mudmivad lamobs mis gadabijebas. politikuri 

warmatebis saidumlo ki imaSi mdgomareobs, rom 
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realoba miviRoT iseTi, rogoricaa: miviRoT, risi 

Secvlac ar SegviZlia~.10 damafiqrebeli mosazrebaa. 

Cveni amocanaa, ganvsazRvroT masobrivi 

informaciis saSualebaTa roli da SesaZleblobebi; 

is fundamenti, rasac meoTxe xelisuflebis 

prestiJi, misi upiratesoba daefuZneba hai-teqis 

epoqis gamZafrebuli konkurenciis pirobebSi. 

mediagamocemisadmi sazogadoebis ndobas sami 

umTavresi komponenti ganapirobebs: sizuste, 

miukerZoebloba da samarTlanoba. Tu romelime 

amaTganis mimarT mkiTxvels, mayurebels, msmenels 

eWvi gauCnda, marcxi, undobloba garantirebulia. 

rac Seexeba mediamomxmareblis manipulirebas, 

masze garkveuli sityvieri, fsiqologiuri 

zegavlenis moxdenis gziT sakuTari (an – damkveTis) 

angarebian, pragmatul mizanswrafvas, es 

Jurnalisturi profesiis `medlis meore~, bneli 

mxarea,11 amdenad, miuRebelic. Cven arCevani mediis 

medlis wina, naTel mxareze unda gavakeToT, 

romelic sizustes, miukerZoeblobasa da 

samarTlianobas efuZneba da mediaauditoris ndobas 

imsaxurebs: Cernobilis tragediis paralelurad, 

arsebobs `mSvidobiani atomic~, romelic adamianTa 

keTildReobas emsaxureba: pirveli am umZlavresi 

energiis vergamoyenebis, profesiuli 

arasrulfasovnebis, uvicobis Tu upasuxismgeblobis 

Sedegi iyo, meore ki civilizaciis imave monapovris 

kacobriobis samsaxurSi profesionalurad 

Cayenebisa. xom arsebiTia, vis xelSia esa Tu is 

instrumenti? analogiurad – Jurnalisturi sityva, 

misi Zala, sazogadoebis, kacobriobis sasikeTodac 

SeiZleba da, unda iyos kidec gamoyenebuli da didi 



 

BRAMS 2025 Aug                                     ISSN 2667-9299 (print) 
Volume 6, Issue 14                                  ISSN 2960-9348 (online) 

48 

safrTxea, rom mis sazianodac. gaaCnia, vis xelSia 

igi da ra mizans emsaxureba. 

Cveni pozicia aseTia: Jurnalisturi profesiis 

arsi aristoteleseuli `simarTlis damkvidrebaa – 

sikeTis saxeliT~. aseTi media iwodeba `meoTxe 

xelisuflebad~ da emsaxureba sazogadoebis, 

zogadad – kacobriobis progress. meoTxe 

xelsufleba moicavs Tanamedrove masmediis yvela 

dargs. adre iyo presisa da presis warmomadgenelTa 

sinonimi. esaa Jurnalisturi profesiis metaforuli 

gaazreba. termini gaCnda inglisSi. `Sotlandieli 

istorikosisa da mwerlis Tomas karlailis (1795-

1881) cnobiT, 1787 wels TemTa palataSi debatebis 

dros sityviT gamosvlisas anglo-irlandiuli 

warmoSobis politikosma edmund berkma (1729-1797) es 

sityvaTwyoba gamoiyena saparlamento reportiorebis 

aRsaniSnavad: `parlamentSi sami xelisufleba iyo, 

magram darbazis Soreul mxares ganTavsebul 

reportiorTa loJaSi wina samze gacilebiT 

mniSvnelovani meoTxe xelisufleba 

mokalaTebuliyo~.12 

mediasaqmianoba, Jurnalisturi praqtika or 

sxvadasxva aspeqts moicavs da gulisxmobs: 

SemoqmedebiTsa da zemoqmedebiTs anu politikurs.13 

SemoqmedebiTi Sroma sxva araferia, Tu ara 

axali faseulobis Seqmna, an Zvelis axleburi 

gaazreba. amdenad, ramdenadac Jurnalisturi 

praqtikis pirveli etapi teqstis, rogorc axali 

faseulobis Seqmnas gulisxmobs (informaciis 

mopovebis, misi gaazreba-gadamuSaveba-

interpretaciisa da bolos – sityvier qsovilSi 

`SefuTvis~ etapebiT), am aspeqtiT igi SemoqmedebiTi 
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Sromaa; magram, vinaidan teqstis Seqmna mxolod 

Sualeduri mizania Jurnalistikisa, xolo misi 

saboloo mizani `sityviT darwmunebis xelovnebas~, 

sazogadoebaze marTali sityviT keTili zegavlenis 

moxdenas ukavSirdeba, Jurnalistur praqtikaSi 

ganixileba zemoqmedebiTi anu – politikuri 

aspeqtic.14 amdenad, Jurnalisturi saqmianoba erTi 

mxriv, SemoqmedebiTi Sromaa, romlis Sualeduri 

Sedegia teqstis (beWduri mediis teqstebi, tele-

radiogadacemebi, cifruli mediis verbaluri 

kontenti) Seqmna, meores mxriv ki, am SemoqmedebiTi 

produqtiT – teqstiT, tele-radiosiuJetebiT, 

internetuli mediiT sazogadoebriv Semecnebaze 

zemoqmedebis TvalsazrisiT, igi zemoqmedebiTi anu 

politikuri aspeqtis Semcvelicaa. 

cnobilia, rom nebismieri sazogadoebis 

jansaRi fsiqologiuri mdgomareoba didadaa 

ganpirobebuli masobrivi komunikaciis saSualebaTa 

normaluri funqcionirebiT. amerikelebi mediis 

daniSnulebas `guSagi nagazis~ (watchdog) rols 

adareben, riTac gonebamaxvilurad gamoxataven Cveni 

profesiis WeSmarit arss. 

Rirseuli, profesionali Jurnalisti unda 

cdilobdes ar moeqces aravis da arafris gavlenis, 

zewolis qveS, garda simarTlisa, WeSmaritebisa, 

realuri viTarebisa. es upoziciobas aranairad ar 

niSnavs. metic, swored esaa (unda iyos!) avtoris 

pozicia: nebismier viTarebaSi WeSmaritebis 

erTguleba, misi dacva, miukerZoebloba. aqedan 

gamomdinare da, Sesabamisad, sruliad alogikuri, 

absurdulia mediis `dayofa~ samTavrobo da 

opoziciur gamocemebad Tu arxebad, radgan amas 
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Jurnalistis miukerZoebloba absoluturad 

gamoricxavs: Tu igi yvela SemTxvevaSi WeSmaritebis 

dadgenas, marTali, miukerZoebeli informaciis 

gavrcelebas unda isaxavdes miznad, ranairad 

SeiZleba `vinmesi~ iyos, raimegvar dakveTas 

asrulebdes? arc imas daviCemeb gulubryvilod, rom 

aseTi ram ar xdeba Tanamedrove mediaSi. savalaloa, 

rom yovel nabijzea amgvari precedenti – `meoTxe 

xelisuflebis~ piedestalidan `meore uZvelesis~ 

donemde CamoqveiTebuli media, rac unugeSod 

azaralebs profesiis prestiJs, magram es xom 

gadaxraa da ara – norma; es, klasikuri gagebiT, 

profesiuli xelmrudobaa, Jurnalisturi mrwamsis 

Ralati da sxva araferi. aRarc mediamomxmarebels 

sjera amgvari mediis, es ki yvelaze mZime 

profesiuli marcxia. rac umTavresia, sad aris aseT 

SemTxvevSi sityvis, gamoxatvis Tavisufleba, 

demokratiuli sazogadoebis yvelaze faseuli 

monapovari, an kidev – Jurnalistis profesiuli 

ufleba-movaleobani da misi dacvis 

pasuxismgebloba?15 

faqtia, rom gazeTi sxvadasxva adamianisaTvis 

sxvadasxva rames niSnavs: zogisTvis igi did 

Semosavlebze orientirebuli biznesia, romlis 

mTavari mizanic mflobelisaTvis finansuri mogebis 

motanaa. sxvebisTvis gazeTi informaciis 

mniSvnelovani wyaroa, igi sazogadoebas emsaxureba 

da demokratiis monapovrebs icavs. iseTebic arian, 

vinc miiCnevs, rom gazeTi erTicaa da meorec: 

magaliTad, aSS-is komerciis departamentis mier 

gazeTis ganmarteba orive am pozicias Seicavs: `aSS-

is konstitucia da misi ganmarteba gazeTs 



 

BRAMS 2025 Aug                                     ISSN 2667-9299 (print) 
Volume 6, Issue 14                                  ISSN 2960-9348 (online) 

51 

ganixilavs, rogorc informaciisa da Sexedulebebis 

mimwodebels, rasac udidesi mniSvneloba aqvs 

mTavrobis funqcionirebisa da Tavisuflebis 

principebis ganxorcielebisaTvis...… gazeTs uamravi 

roli aqvs, radgan mas milionobiT adamiani 

kiTxulobs... gazeTi erTdroulad aris kerZo 

dawesebuleba, romelic maRali konkurenciis 

pirobebSi Tavis dasamkvidreblad ibrZvis da 

kvazisazogadoebrivi instituciac, romelic yoveli 

moqalaqis interesebs icavs~.16Kkidev ufro maRal 

misias akisrebs gazeTsac da, Jurnalistur 

saqmianobas, sazogadod, tradiciuli, klasikuri, 

zneobrivi Jurnalistika: aristoteleseuli 

`simarTlis damkvidreba sikeTis saxeliT~.17 es 

ukanaskneli Jurnalizmis idealuri modelia, razec 

kalmosanTa rCeul umravlesobas uari arasodes 

uTqvams. 

amerikuli mediaTeoriis poziciidan,18 

Tanamedrove gazeTs ori saxe aqvs: erTi mxriv, igi 

aris kvazisazogadoebrivi instituti, romelic 

sazogadoebis, xalxis interesebs unda icavdes, ris 

gamoc arcTu iSviaTad gamodis xelisuflebis ama 

Tu im Stos an sxva danaSaulebrivi Zalebis 

winaaRmdeg; es aspeqti Jurnalistikis Rirseuli 

tradiciebis gamomxatvelia. meore mxriv, gazeTi – 

rogorc biznesi, finansuri mogebis gzas eZebs. 

gazeTis ormagi saxe ganapirobebs biznesisa da 

Jurnalistikis Rirebulebebis gardauval Sejaxebas, 

rac, xSirad, gauTavebeli da gadauwyveteli 

konfliqtebis mizezi xdeba. gazeTis ormagi saxe 

sakmaod seriozuli dilemis winaSe ayenebs 

nebismier megazeTes.19 
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JurnalistikaSi calkeuli standartuli 

teqnikuri samuSaos aucileblobis miuxedavad, 

arasodes icvleba misi SemoqmedebiTi buneba, 

publicisturi gamiznuloba. esa Tu is teqnikuri 

operacia aris winaswari, damxmare saSualeba 

sinamdvilis publicisturi aTvisebisa da gaazrebis 

procesSi. aqtualur problemaTa sajaro Sefaseba-

interpretaciaa swored publicistika (am terminis 

kontinenturi anu contraluri da aRmosavleT 

evropuli gagebiT, ara – anglosaqsur-amerikuliT).20 

Tanamedrove publicistikis amocanebs isic 

arTulebs, rom midis samoqalaqo sazogadoebis 

Camoyalibebis urTulesi procesi, romlis bunebrivi 

maxasiaTebelia politikuri pluralizmi – xedvis 

kuTxeTa, poziciaTa mravalfrovneba, sapirispiro 

mosazrebaTa Tanaarseboba ama Tu im problemis 

gadaWris gzaze. Tu kamaTis, polemikis kultura 

dabalia, Tu mopaeqreni logikis, mWevrmetyvelebis 

kanonebs, saRi azris upiratesobis, WeSmaritebis 

Ziebis principebs ar erTguloben, problemis 

gadaWris molodini uimedo xdeba, konsensusi 

SeuZlebelia, rac saerTo saqmis – sazogadiebis 

progresis – kraxis, misi CixSi Sesvlis tolfasia. 

pluralizmi, esaa ideologiaTa da sxvadasxva 

socialuri jgufebis Sejibri, azrTa 

urTierTgacvla. aq mniSvnelovania politikuri 

dialogi, diskusia, mosazrebaTa urTierTgacvla, 

raSic aqtiuradaa CarTuli media. dialogSi is 

Jurnalisti imarjvebs, vinc aRwevs damajereblobis 

maRal xarisxs, amJRavnebs dialogis, kamaTis maRal 

kulturas, mWevrmetyvelebis uzado unars, `sityviT 

darwmunebis xelovnebas~, rac sazogadoebriv azrze, 
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masobriv auditoriaze gamakeTilSobilebeli 

zemoqmedebis utyuari saSualebaa da, saboloo 

jamSi, sazogadoebis progress emsaxureba. 

warmatebis garantiaa agreTve, roca 

mediateqstis Sinaarsi pasuxobs auditoriis 

moTxovnilebebs, mis molodins informaciaze. es 

maSin xdeba, roca Jurnalisti aqtualur faqtebs, 

Temebs, problemebs gamoarCevs, ikvlevs 

mizezSedegobrivad, Seafasebs da akeTebs Rirebul 

daskvnebs, gvTavazobs movlenaTa ganviTarebis 

prognozs. 

mediateqstSi emociurisa da racionaluris 

urTierTmimarTeba avtoris niWierebas, erudicias 

avlens, rac teqstis STambeWdaobasa da zemoqmedebis 

masStabebs zrdis.21 

teqstis personificirebam arsebiTad Secvala 

publicisturi teqstis stilistika: TxrobiTi 

intonaciis gamravalferovneba, kompoziciis 

garTuleba, dialoguri formis dominireba, sityvis 

gamomsaxvelobiTi elferis gamdidreba; teqsti 

gadaiqca pirovnebis, avtoris poziciis, misi 

metyvelebis TaviseburebaTa gamomxatvelad. 

aqtualuri gaxda weris ironiuli manera, iumori, 

gonebamaxviloba, ramac problemis originaluri 

gadawyvetis Zieba gaaiola. axal midgomaTa Ziebam 

Janruli sazRvrebis gafarToeba, maTi 

urTierTSerwymis, ganviTareba-transformaciis 

procesi ganapiroba. es yovelive ki Jurnalistur 

praqtikaSi umniSvnelovanesi tendenciis – JanrTa 

eseizaciis procesis mimaniSnebelia. mas sxvagvarad 

`feletonizmis epoqac~22 uwodes. `XX-XXI 

saukuneebis mijna publicistikis eseizaciis epoqad 
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Seva istoriaSi,~ gvarwmuneben mediaTeoretikosebi.23 

Txrobis personifikaciidan Jurnalistikis 

subieqtis (avtoris) istoriuli procesis 

personaJad qcevamde mxolod erTi nabijia da es 

nabiji ukve gadaidga.24 

avtori mediaauditorias iseT teqsts 

sTavazobs, sadac Janruli sazRvrebi lamis 

`Camorecxilia~.25 es procesi jer kidev 1970-iani 

wlebis Sua periodSi daafiqsira v.v. uConovam, rasac 

man `JanrTa difuzia uwoda~ da risi Sedegic – maTi 

urTierTgamdidreba da axali SinaarsiT avseba 

metyveli nimuSebiT daadastura.26 

Cveni patara, magram didi istoriis mqone 

qarTveli eris uZvelesi kulturuli monapovrebi 

`sityviT darwmunebis xelovnebaSic~ vlindeba. jer 

kidev III–VI saukuneebSi arsebuli qarTuli 

klasikuri mWevrmetyvelebs skola, romlis 

arsebobasac adasturebs IV saukunis cnobili 

berZeni oratorisa da filosofosis, Temistiosis, 

XXVII sityva, mimarTuli erTi provincieli 

axalgazrdisadmi, romelsac oratori umaRlesi 

ganaTlebis sasurvel momniWeblad usaxelebs 

kolxeTis ritorikul skolas, sadac filosofiuri 

ganaTleba miuRiaT rogorc Tavad Temistioss, ise, 

mamamiss, evgeniossac. rogorc cnobilia, es 

uaRresad mniSvnelovani samecniero-pedagogiuri 

kera dasavleT saqarTvelos teritoriaze 

(pirvelwyaroTi: kolxebis qveyanaSi) iyo, sadac 

mdinare rioni erTvis Sav zRvas. am midamoebs 

Temistiosi uwodebs `muzebis taZars~.27 

mWevrmetyvelebis, sityviT darwmunebis 

xelovnebis amgvari tradiciebis mqone Cvens qveyanas 
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ar unda gauWirdes hai-teqis epoqaSi mediis, kerZod, 

beWduri mediis winaSe mdgar gamowvevaTa daZleva. 

dasasruls, gvinda didebuli qarTveli 

mecnierisa da mkvlevris, profesor Temur kobaxiZis 

optimizmi gaviziaroT: `Cven axla cifrul samyaroSi 

vcxovrobT, genetikurad modificirebuli sakvebiT 

vikvebebiT da, elwignebs vkiTxulobT (rodesac 

vkiTxulobT). Tumca, Tanamedrove adamians haqslis 

`mSvenieri axali samyaros~  winaswarmetyvelebaTa 

aRsruleba jer kidev win aqvs. aris bevri ram, rac 

man ukve warmatebiT ukan Camoitova. ukve 

Camoyalibda e.w. postindustriuli civilizacia, 

romelmac adamianis cnobierebaSi mTlianad Secvala 

moZvelebuli sulieri kultura da misi 

tradiciuli zneobriv-esTetikuri kriteriumebi~.28 
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