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All paths of journalistic activity lead to one central aim: to use the 
communicative effect to guide people’s shared life – to shape 
their coexistence in a progressive direction through effective ver-
bal influence on public opinion. In this way, journalism imple-
ments the world-old humane principle, “speaking the truth with 
kindness” (Aristotle), and thus informs the public. Ultimately, this 
serves the art of persuasion with words: to exert a benevolent in-
fluence on society, through the true word, in all times and con-
texts. This, in my view, is the journalistic main task, the ultimate 
justification, and the purpose of the work of a media representa-
tive, since the salvation of journalism lies in the benevolence of 
society. Communication is a social phenomenon, and a communi-
cative actor is the instrument through which mass communication 
operates. 

For society to exist, a certain consensus is necessary among 
its constituent parts. This is facilitated by mass communication’s 
influence on public opinion; at the same time, there is a feedback 
loop, as public opinion in turn shapes mass communication, typi-
cally in response to the audience’s reactions. By contrast, the op-
posite goal – manipulating the media user – represents a second, 
darker side of the journalistic profession: the mercenary, self-
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interested, opportunistic, and pragmatic pursuit of one’s own (or, 
more often, the client’s) objective, namely the one ordered by a 
client to a media outlet, in order to exert a kind of verbal influence 
over the media user. 

In psychology, there is a term “psychoethics” – a branch of 
ethics that takes psychological considerations into account – 
meaning a person’s regulation of their own psychological con-
duct. The innate ethical principles include maintaining a balance 
in consciousness, imagination, and memory, as well as freeing 
oneself from false ideas, low and immoral thoughts, obscenity, 
manipulative fraud, and so on. Otherwise, it is not simply a per-
son’s behaviour or activity that becomes the object of ethics, but 
their thinking. Such an approach is traditional for religious sys-
tems and, at the same time, revolutionary in contemporary media 
studies. It may also provoke resistance in contemporary pragmatic 
reality, where practising journalists often fail to connect their pro-
fessional activity with moral qualities and enduring human values. 
Here, precisely, lie the ethical and moral problems of modern me-
dia – and from here, too, they arise. Where morality and ethical 
conduct end, decent journalism ends, according to the Code of 
Dignity. Similarly, when personal immorality destroys the human 
individual, personal dignity is also endangered. Media researchers 
have not failed to notice this. A number of studies have highlight-
ed the reality that audiences blame modern mass communication 
for being morally unprotected and, in extreme cases, for disre-
garding ethical norms altogether. This accusation is not without 
foundation. 

The concept of communication implies mutual understand-
ing. Alongside agreement, goodwill, and overcoming the interloc-
utors’ – debaters, disputants, and others – subjectivism, it also 
involves sharing a life credo. Most importantly, in all cases the 
interlocutors’ aim must be to establish the truth, to find it – and 
nothing personal: “True communication is that which seeks to 
establish the truth.” 
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In Georgian reality, even in the most immoral historical pe-
riods, outstanding journalists have always existed. They have 
formed a genuine journalistic elite, preserving their dignity and, 
under the pretext of the laws of the market economy, refusing to 
turn the printed word, airtime, and the television screen into 
commodities. They made a choice in favour of dignity. 

The aesthetic triad – truth, kindness, and beauty – forms the 
cornerstone of journalistic creativity. For a journalistic statement 
not to evoke associations with George Orwell’s famous novel 
Nineteen Eighty-Four, and specifically with the “Ministry of 
Truth” depicted there, a journalist must clearly understand the dif-
ference between documentary-factual truth and fictional truth. We 
should also remember that the complexity of journalistic work lies 
in the fact that it involves not only obtaining, collecting, and dis-
tributing essential information, but also its special processing. The 
quality of the creative process in the media is determined by pro-
fessionalism and the journalist’s methodological culture: the abil-
ity to perceive and understand social events, the skill of realising 
the journalistic purpose, and the accuracy with which empirical 
information is analysed and interpreted. To a large extent, journal-
ism is the art of interpretation. 

Public assessments of current facts and events – those prob-
lems of interest to society – are precisely what documentary 
prose, as media art, is. The media text should contain thought and 
knowledge, novelty, public relevance, and political sharpness. 
Any public event involves particular interests of social groups, 
and a journalist cannot be merely a passive transmitter of news. 
First and foremost, a journalist is an analyst and an interpreter, or 
a creator of texts that beneficially influence public opinion, shape 
the cognition and mood of the mass audience, and contribute to 
ongoing political and social processes. Only in such cases does 
the media deserve to be called the fourth estate. 
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`politikurad Semdgari msoflio sazogadoebis 

integracia (Tuki es odesme ganxorcieldeba...) SesaZ-

lebelia mxolod samarTlianobis principebisa da 

kulturul faseulobaTa erT kvanZad gadaxlarTvi-

sas~,1 gvafrTxilebda Tanamedroveobis erT-erTi 

udidesi filosofosi iurgen habermasi XXI saukunis 

dasawyisSi. mas Semdeg saukunis meoTxedi ise 

ganvvleT, planeta-dedamiwis mosaxleobis mniSvne-

lovan nawils jerac ver gauazrebia, Tu ramdenad 

`safrTxeebis Semcvelia Tavisi SedegebiT zneobri-

obisgan daclili (ufro sworad, `awyvetili~ d.t.) 

politikuri Tavisufleba~.2 

didi germaneli sociologis niklas lumanis 

TvalTaxedviT: `msoflio sazogadoebis komunikaci-

uri integracia mxolod masobrivi mediasaSualebe-

biT aris SesaZlebeli~3 iqve lumani gvTavazobs 

amgvar ganmartebas: `sazogadoebis sistema SegviZlia 

davaxasiaToT erTmaneTisaTvis xelmisawvdom, komu-

nikaciurad miRwevad gancdaTa da qmedebaTa erTob-

liobad. komunikacia sazogadoebas erT mTlianobad 

kravs~.4 
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lumani sazogadoebriv evoluciaSi gamohyofs 

sam, sayovelTaod cnobil globalur fazas: 
1.   primitiuli anu arqauli sazogadoebrivi 

wesrigebi; 
2.   qalaqebSi koncentrirebuli maRali kultu-

rebi; 
3.   Tanamedrove teqnikur-industriul safuZ-

velze moqmedi sazogadoebis sistema. 
am ukanasknelis anu sainformacio teqnolo-

giebis pirobebSi, niklas lumani aseT koncefcias 

gvTavazobs: `masmediis pirveladi funqciaa sazoga-

doebis yoveli wevris realobaSi CarTva da 

monawileoba~.5 

arsebiTad, yvela gza Jurnalisturi saqmiano-

bisa erTi umTavresi miznisken midis: sazogadoebriv 

azrze efeqturi sityvieri zemoqmedebis saSualebiT 

adamianTa Tanacxovrebis, Tanaarsebobis progresuli 

gziT warmarTvisaTvis komunikaciuri efeqtis gamo-

yenebis, sazogadoebis informirebisaTvis  `simar-

Tlis sikeTiT Tqmis~ (aristotele)6 samyarosaviT 

Zveli da humanuri principis ganxorcielebisken, 

rac, saboloo jamSi, sityviT darwmunebis xelovne-

bas, marTali sityviT sazogadoebaze gamakeTilSo-

bilebeli zegavlenis moxdenas emsaxureboda yvela 

drosa da epoqaSi. swored es warmoadgens, Cvenis 

fiqriT, publicistur zeamocanas, saboloo gamar-

Tlebasa da azrs Jurnalisturi Sromisa, vinaidan, 

sociumis gakeTilSobilebaSia misi xsna. 

komunikacia socialuri movlenaa, xolo masob-

rivi komunikaciis saSualeba (mks) – komunikaciuri 

aqtori.7 davimowmeb sxva Teoretikosebsac: `sazoga-

doebam rom iarsebos, aucilebelia garkveuli konse-
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susi mis Semadgenel nawilebs Soris. amas xels 

uwyobs maskomunikaciis zemoqmedeba sazogadoebriv 

azrze da, amave dros, sapasuxo reaqcia – sazoga-

doebrivi azris zemoqmedeba maskomunikaciaze, ro-

melic TiTqmis yovelTvis iTvaliswinebs audito-

riis reaqcias~.8 rac Seexeba sapirispiro mizans, me-

diamomxmareblis manipulirebas, masze erTgvari 

sityvieri zegavlenis moxdenis mizniT sakuTar (an – 

damkveTis) angarebian, pragmatul mizanswrafvas, es 

Jurnalisturi profesiis `medlis~ meore, bneli 

mxarea.9 Jurnalistis sityva, misi Zala sazoga-

doebis, kacobriobis sasikeTodac SeiZleba da unda 

iqnas kidec gamoyenebuli, Tumca, didi safrTxea, 

rom mis sazianodac... gaaCnia, vis arsenalSia igi da 

ra mizans emsaxureba. 
komunikaciis Tanamedrove Teoriebi Setyobine-

bas ganixilaven, rogorc azrTa SemuSavebisa da 

translirebis procesis monawile kulturul-

semiotikur konstruqts. `sazogadoeba Cven mxolod 

gveCveneba socialuri institutebis statikur 

krebulad (jamad). sinamdvileSi, igi yoveldRiurad 

xelaxla ibadeba, aRorZindeba an SemoqmedebiTad 

ganaxldeba, mis wevrTa Soris arsebuli komunikaci-

uri xasiaTis gansazRvruli aqtebis meSveobiT~.10 

Jurnalistikac erT-erTi ZiriTadi komunikaciuri 

aqtoria. aqedan gamomdinare, komunikaciis zogad 

TeoriaSi SemuSavebuli midgomebi maszec vrcel-

deba. 

saintereso sakiTxebs ikvlevs korina kule 

frangul enaze dastambul naSromSi `komunikacia 

antikur saberZneTSi: Txzulebani, gamosvlebi, in-

formacia, mogzauroba~,11 sadac faqtobriv masalaze 
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dayrdnobiT warmoaCens komunikaciur qmedebaTa ni-

muSebsa da maT geneziss. winasityvaobaSi kule wers: 

`komunikaciis Teoriis amosavali wertilia ama Tu 

im Setyobinebis gavrcelebis problemebi; individTa 

jgufebis funqcionirebis, socialur urTierTobaTa 

analizi; informaciis maTematikuri Teoria; 

`jgufebis~ fsiqologiur-kulturuli anTropolo-

gia~.12 

komunikaciis cneba umniSvnelovanesi gaxda 

Tanamedrove sazogadoebriv mecnierebebSi. komu-

nikaciis Teoriebi gamoiyeneba agreTve istoriul 

kvlevebSic. es – zogadad. am konkretul naSromSi 

ki kule ikvlevs, Tu ras miiCnevdnen, ra Sinaarss 

debdnen komunikaciis cnebaSi Zvel saberZneTSi. 

`sad, rogor, ra arxiTa da visTvis igzavneboda esa 

Tu is Setyobineba?~ aseTi iyo mag., cnobili agora, 

sazogadoebrivi TavSeyris adgili, moedani, sadac 

xdeboda informaciis urTierTgacvla. 

rogor xorcieldeboda polisebSi informaciis 

Setyobineba: 

a) zepiri gadacemiT? 

b) dawerili teqstebiT? 

g) transportis ra saxeobiT? 

d) gavrcelebis ragvari saSualebiT? 

e) iolad urTierTobdnen berZnebi ucx-

oelebTan? 

v) romel enaze? da misT.  

msgavs kiTxvebze frangi avtori pasuxebs pou-

lobs Zveli saberZneTis politikur-sazogadoebrivi 

cxovrebisTvis damaxasiaTebel komunikaciur 

movlenebsa da fenomenebSi, rogoricaa: ritorika, 

Teatri, politikuri Sekrebebi, olimpiuri TamaSebi 
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da sxv. komunikaciis saSualebaTa swored aseTi 

farTe xedva iwvevs mkiTxvelis did interess – al-

favitiT dawyebuli, mauwyeblobis gzebsa da saSua-

lebebamde. 

antikuri kulturis komunikaciuri aspeqtebis 

rekonstruqcias Seexeba agreTve evgeni basinis wigni 

`xelovneba da komunikacia~.13 naSromSi komunikaciu-

ri aspeqtebi daZebnilia, ZiriTadad, literaturul 

wyaroebsa da xelovnebis nimuSebSi. 

amgvari kvlevebis gacnoba saSualebas gvaZlevs 

vivaraudoT, rom dRes CvenTvis kargad cnobili 

komunikaciuri praqtikis fundamenti jer kidev Zvel 

samyaroSi Camoyalibda da Semdeg mxolod saxe 

icvala komunikaciis teqnikuri da teqnologiuri 

bazis ganviTarebis Sesabamisad – Tixis firfitebze 

amokawruli niSnebidan internetis epoqamde. es civi-

lizaciis ganviTarebis xarisxobrivad axali etapia; 

Sesabamisad, komunikaciuri praqtikisa da Jurnalis-

tikisac. 

pol lazarsfeldis ganmartebiT: maskomunika-

cia komunikaciur qmedebaTa nakadia, romelic 

mimarTulia sazogadoebrivi problemebis, pirovne-

baTa, organizaciebisa Tu sazogadoebrivi moZraobe-

bisTvis statusis miniWebis, socialuri normebis 

ganmtkicebis, realuri kritikuli msoflaRqmis 

formirebisaken.14 

ielis universitetis profesori harold duait 

lasueli – politologi, fsiqologi da sociolo-

gi, amasTanave, maskomunikaciis kvlevis klasikosi-

caa. misi kvlevebi am dargSi Tanamedrove komunika-

tivistikis fundamentia. mis mier 1948 wels gamoqvey-

nebuli modeli, romelic `lasuelis formulis~ 
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saxeliTaa cnobili, aRwers komunikaciuri procesis 

funqciur da struqturul bunebas. igi xuTkompo-

nentian sqemas gvTavazobs: 

1. vin ambobs 

(Who? – Communicator / Control Analysis); 
2. ras ambobs 

(Says What? – Message / Content Analysis); 
3. ra arxiT gvawvdis 

(In Which Channel? – Medium / Media Analysis); 
4. visTvis irjeba 

(To Whom? – Audience / Audience Analysis); 
5. ra efeqts axdens? 

(With What Effect? – Effect / Effects Analysis).15 
am sqemis saSualebiT lasuelma Camoayaliba 

maskomunikaciuri kvlevebis ZiriTadi mimarTulebebi: 

1. maskomunikaciuri procesebis marTvis ana-

lizi; 

2. masobrivi informirebis saSualebaTa Setyo-

binebis teqstebis Sinaarsis analizi; 

3. sxvadasxva masobrivi informirebis saSua-

lebaTa muSaobis analizi; 

4. masobrivi informirebis saSualebaTa audi-

toriaze zemoqmedebis SedegTa analizi; 

5. maskomunikaciis socialuri rolis anali-

zi.16 

lasueli mks-is sam ZiriTad funqcias gamoyofs: 

1. sainformacio funqcia – romlis ganxorcie-

lebaSi gamorCeuli roli medias akisria; 

2. korelaciuri funqcia – esaa miwodebuli 

informaciis axsnisa da adekvaturi inter-

pretaciis pasuxismgebloba. aqac mTavar 
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rolSi media gvevlineba, ZiriTadad, misi 

`xerxemali~ – publicistika, romelic, ro-

gorc cnobilia, interpretaciis xelovnebaa 

da faqtebisa da movlenebis axsna-gaanali-

zebas, maTi interpretirebis sakuTari versi-

is SemoTavazebas gulisxmobs; 

3. kulturuli memkvidreobis transmisiis (ga-

dacemis) funqcia – rac komunikaciis Semec-

nebiT-kulturologiur aspeqts warmoadgens 

da ganapirobebs kulturis memkvidreobiTo-

bas, mis uwyvetobas.17 

komunikaciuri aqtis roman iakobsonis modelis 

saxeliT cnobili yvelaze gavrcelebuli, martivi 

sqema, ase gamoiyureba: 
 

komunikatori	→	teqsti	→	recipienti 
 

fsiqologiur mecnierebaSi aris aseTi termini 

– `fsiqoeTika~, rac gulisxmobs pirovnebis mier sa-

kuTari fsiqologiuri qcevis normirebas, gansakuT-

rebiT, Segnebis, warmosaxvis, mexsierebis normirebu-

loba-gawonasworebulobas, gaTavisufleba-gasufTa-

vebas yalbi ideebisagan, binZuri, ukadrisi azrebis-

gan, uxamsobisgan, manipulatoruli TaRliTobebis-

gan da misT. sxvagvarad, pirovnebis ara qceva an 

moRvaweoba xdeba eTikis sagani, aramed – misi az-

rovneba. 

amgvari midgoma sakmaod tradiciulia religi-

uri sistemebisTvis da, amasTanave, revoluciuri – 

Tanamedrove mecnierebaSi. amasTan, SesaZlebelia, 

rom aman protesti gamoiwvios Tanamedrove pragma-

tul realobaSi, roca praqtikosi Jurnalistebi, 

umeteswilad, aranairad ar gegmaven TavianTi profe-



 

BRAMS 2025 Nov                                      ISSN 2667-9299 (print) 
Volume 6, Issue 15                                  ISSN 2960-9348 (online) 

70 

sionalizmi sulier Tvisebebs daukavSiron; swored 

amaSi mdgomareobs, aqedan gamomdinarea Tanamedrove 

Jurnalisturi saqmianobis eTikuri problemebic.18 

sadac mTavrdeba zneoba, eTikuri qceva, iq dasrul-

deba Jurnalistic, misi Rirsebis kodeqsis Tanaxmad; 

iseve, rogorc adamianuri uzneobiT mTavrdeba, qreba 

adamianis pirovnuli Rirseba. es garemoeba ar dar-

Cenila mecnier-mediaTeoretikosTa yuradRebis miRma. 

isini araerT gamokvlevaSi gaxazaven im faqts, rom 

Tanamedrove maskomunikacias auditoria adanaSau-

lebs zneobriv, eTikur normaTa deformaciasa da 

savsebiT ignorirebaSic ki. unda iTqvas, rom es 

braldeba safuZvliania 

komunikaciuri qmedeba komunikaciis Teoriis 

erT-erTi centraluri cnebaa. igi iurgen haberma-

sis (d. 1929) mieraa Semotanili. habermasis koncefcia 

germaneli filosofosis, karl iaspersis (1883-1969) 

poziciiT iyo nakarnaxevi da imaSi mdgomareobda, 

rom `WeSmariteba – es komunikaciaa, WeSmariti komu-

nikacia ki – esaa komunikacia WeSmaritebis dasadge-

nad~.19 

pirovnebad habermasi miiCnevs subieqtebs, ro-

melTac kompetenciebi sityvisa da qmedebis saSuale-

bas (unars) sZens, anu unars, monawileoba miiRos ur-

TierTgagebis miRwevaSi, riTac sakuTar identobas 

daamtkicebs.	 amrigad, habermasisaTvis komunikaciis 

arsi mdgomareobs pirovnulad aTvisebul socialu-

robaSi (identobaSi).  komunikaciuri qmedeba ki, esaa 

konsensusis, rogorc stabilurobis faqtoris, Se-

narCunebis an ganaxlebis meqanizmi.	
komunikaciis cneba gulisxmobs u r T i e r T 

g a g e b a s, rac mosaubreTa Tanxmobis, keTil-
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ganwyobisa da subieqtivizmis uaryofis parale-

lurad, cxovrebiseuli kredos Tanaziarobasac moi-

cavs. roca WeSmaritebis dadgenis mizniT ganxor-

cielebul komunikacias gulisxmobs, habermasi komu-

nikaciuri qmedebis Teoriaze saubrobs, rogorc im 

sazogadoebis Teoriaze, romelic cdilobs 

(miiswrafvis) gamoavlinos Tavisi kritikuli 

masStabebi. komunikacia CarTulia qmedebis sistema-

Si, oRond aqtorebs SeuZliaT imoqmedon mxolod im 

SemTxvevaSi, Tu qmedebis situaciis aRqmas, gagebas 

SeZleben. gageba qmedebis koordinaciis meqanizmia, 

didwilad dafuZnebuli codnis mravalSrian, mra-

valkec sistemaze. 

radgan gagebas eswrafvis, aqtori iyenebs in-

terpretirebis unars da cdilobs gamoavlinos, 

Cawvdes Setyobinebis azrs situaciis konteqstSi. 

nimuSad uTuod gamodgeba istoriuli faqti: 

1962 wels CileSi Catarda msoflio Cempionati 

fexburTSi. imdroindeli ssrk-is nakrebis Semadgen-

lobaSi oTxi uZlieresi qarTveli fexburTeli Ta-

maSobda,20 maT Soris – legendaruli slava metreve-

li. da ai, misi uZlieresi dartyma, burTi badeSi ex-

veva, msajma goli daafiqsira, magram... slava metre-

veli msajTan midis da eubneba: es goli ar iTvleba, 

vinaidan garRveuli badidan Segorda, araswori 

mxridan da ara – karidano. es iyo araTu e.w. komuni-

kaciuri qmedeba, zneobrivi, eTikuri qceva, aramed – 

zneobrivi gmirobis tolfasi saqcieli; Rirseuli 

sportsmenisa da pirovnebis mier miRebuli Rir-

seuli gadawyvetilebis magaliTi. araerTgvarovani 

iyo presis Sefasebani. bevrma daafasa sportsmenis 

mier gamoCenili simarTlis erTguleba da principu-



 

BRAMS 2025 Nov                                      ISSN 2667-9299 (print) 
Volume 6, Issue 15                                  ISSN 2960-9348 (online) 

72 

loba. iyvnen iseTebic, vinc arc meti, arc naklebi, 

Ralatad, gundis, qveynis interesebis ignorirebad 

CauTvala samarTliani gadawyvetileba. arsebiTad, 

es iyo is, rasac komunikativistikaSi `komunikaciuri 

qmedeba~ anu autenturi, zneobrivi, adekvaturi qceva 

ewodeba. 

sxva nimuSi ukve Tanamedrove qarTveli spor-

tuli Jurnalistis, komentatoris araprofesiona-

lizmze, araadekvatur Sefasebaze mianiSnebs: bela-

rusis nakrebs xvdeboda saqarTvelos nakrebi. umniS-

vnelovanes matCs, gundis sazaralod, mZime travme-

bis gamo gamoaklda wamyvani moTamaSe, uniWieresi gi-

orgi CakvetaZe. ras ambobs komentatori? Zneli dasa-

jerebelia, magram faqti: `samwuxarod, saqarTvelos 

nakrebis SemadgenlobaSi ver moxvda uZlieresi, wam-

yvani moTamaSe giorgi CakvetaZe, romelic mzad ar 

aRmoCnda saTamaSod...~ rogorc ityvian, komentari 

zedmetia!Aamas Jurnalistis `komunikaciur qmedebas“ 

verafriT davarqmevT. 

kidev erT nimuSs ganvixilavT: 1960-ian wlebSi 

didi poeti giorgi leoniZe guriis mosaxleobas, 

mkiTxvelebs xvdeba. vizitis damagvirgvinebeli 

akordi – banketi, romlis drosac didad nasiamov-

nebi, SezarxoSebuli saxalxo poeti maspinZlebs 

mimarTavs, Taviseburad efereba gurulebs: aseTi ma-

gari xalxi xarT es gurulebi da erTi didi poeti 

rogor ar gyavTo?  situacia iZabeba: `ana bulbu-

lad~ klasikosisa da eris mier aRiarebuli ana 

kalandaZe ukve cnobili da sruliad saqarTvelos 

usayvarlesi poetia (cxadia, ara mxolod gurule-

bis). maspinZlebi saxtad darCenilebi arian. am situ-

aciaSi sidarbaisliT cnobili da sayovelTao pati-
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viscemiT mosili lotbari artem erqomaiSvili 

(anzor erqomaiSvilis babua), romelic sufras uZ-

Rveba, Tamadobs da sxvebze aranakleb gancvifrebu-

lia, Cveuli taqtiTa da Rirseulad, diplomatiurad 

pasuxobs sapatio stumars: Tqven visi poeti brZan-

debiT, batono giorgi? gana Cveni arao?! aq maspin-

Zelma (komunikaciis monawilem) situaciurad Seafasa 

viTareba da delikaturad ganmuxta uxerxuloba, pi-

rovnebaTa Soris komunikaciis eTikis sruli 

dacviT, zogadadamianuri eTikis karnaxiT.…stumris 

uxerxul SeniSvnas  swori gezi, mimarTuleba misca, 

delikaturad auara gverdi pasuxis im SesaZlo vari-

ants, rac stumars uxerxul mdgomareobaSi Caayeneb-

da. rogorc ityvian, situacia gadaarCina. mas rom 

stumarTan dava gaeCaRebina, rogor ar gvyavs, aba, 

ana kalandaZe visiao? cxadia es, sul cota, araeTi-

kuri da aralogikuric iqneboda ara mxolod stu-

marmaspinZlobis, aramed eris didi poetisadmi 

ridisa da pativiscemis aucileblobis, TviT `ana 

bulbulisadmi~ Tayvaniscemis poziciidanac: ana 

kalandaZe da giorgi leoniZe xom, ara guriis an 

kaxeTis didi poetebi arian, isini, udavod, sruliad 

saqarTvelos saamayo poetebi iyvnen, arian da iqnebi-

an, vidre qarTveli eri da qarTuli poezia iarse-

bebs. ai, amis aucilebeli gaTvaliswinebis pozici-

idanac, amitomaa es faqti `WeSmariti komunikacia: 

komunikacia WeSmaritebis dasadgenad~. amasTan, de-

likaturad, adamianuri eTikis, moralis, zneobis 

dawerili Tu dauwereli wesisa da kanonis erTgu-

lebiT. aq ikveTeba Setyobinebis interpretirebis Se-

degad gamokveTili azri. Sefaseba axdens komunika-
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ciis monawileTa `cxovrebiseuli samyaros~ formi-

rebas. 

`cxovrebiseuli samyaro~ (germ. Lebenswelt,	 ingl. 

lifeworld) erT-erTi mniSvnelovani, amosavali cnebaa 

iaspersisa da habermasis komunikativistikis Teorii-

sa, rac Taobidan Taobas gadaecema kulturuli 

tradiciis saxiT da kulturaSi, pirvelyovlisa, e n 

a S i daunjebuli codnis saxiT. 
filosofosTa azriT, dRes komunikaciuri qme-

deba ufro mniSvnelovania, vidre normebiT reguli-

rebuli qmedebani. SesaZloa, socialuri procesebi 

(integraciis procesi, socializaciis procesi, in-

stitucionalizaciis procesi) mimdinareobdes in-

terpretirebul kulturul-komunikaciur sferoSi 

da individis yovel qmedebas sazogadoebaSi Tan 

axldes kulturaSi fiqsirebuli azrebis Sepirispi-

reba gansxvavebul mosazrebebTan. 
`kulturas me vuwodeb codnis marags~, wers ha-

bermasi, romlis interpretaciiTac: `interaqciis mo-

nawileni cdiloben raRacis gagebas samyaroSi. 
sazogadoeba ki, esaa legitimuri wesrigi, romlis 

Sesabamisadac komunikaciis monawileni gansazRvra-

ven TavianT kuTvnilebas socialuri wreebisadmi, 

riTac uzrunvelyofen solidarobas~.21 sruliad sa-

pirispiro suraTs aRwers stenli uokeri: `dRes axa-
li ambebi efuZneba sam rames: seqss, fulsa da dana-

Sauls. cnobilia, axali ibadeba raRacis winaaRmdeg. 

yoveldRiuri media uTanxmoebis forums warmoad-

gens. sazogadoeba am dros sensaciisa da garTobis-

ken inacvlebs da ara – ganviTarebisaken. cudi arCe-
vani gavakeTeT...~22 swored amaze wuxda boboqari 

1990-iani wlebis mediis Sefasebisas akaki baqraZe: 
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`sityvis gaufasurebam sazogadoeba daSala. axla 

jogia saqarTveloSi. sazogadoebas Tavisi esTetiku-

ri saxe aqvs. Cven viciT antikuri epoqis, renesansis 

Tu sxva epoqebis esTetikuri saxe. dRevandeli sazo-

gadoebis esTetikuri saxe ar viciT. mowafes rom me-

lani daeRvreba da rveulis furclebi daidRabneba, 

veRar gaarCev, ra ewera. asea axla dadRabnili 

sazogadoebis esTetikuri saxe. igi ar Cans. mis nak-

vTebs ver amoicnob. esTetikuri usaxoba SeiZleba 

davarqvaT mas~.23 

Tu gvinda mediam `meoTxe xelisuflebis~ 

simaRle da statusi daibrunos, mas, pirvelyovlisa, 

SemecnebiTi funqcia da Rirseba unda davubrunoT – 

eTikuri, zneobrivi da esTetikuri faseulobani da-

vamkvidroT mediateqstebSi, Jurnalistur metyvele-

baSi. swored amas eswrafvis Tanamedrove medialo-

gia, Jurnalisturi mecniereba, sabazro ekonomikis 

sastik tyveobaSi moqceuli, degradirebadi medi-

apraqtikis gamosaxsnelad, romelsac, didwilad, 

zurgi aqcia met-naklebad ganaTlebulma sazogadoe-

bam. 

Zalze sagulisxmoa situaciuri mediaeTikis 

poziciidanac Semdegi faqti, roca sportsmenis 

`komunikaciuri qmedeba~ upirispirdeba abezari, sen-

saciebze `monadire~ Jurnalistis araeTikur qcevas: 

keniel morbenals abel mutais ramdenime metri 

aSorebda finiSis xazs, rodesac mayureblis 

ovaciebma daabnia da gaCerda, radgan rbola ukve 

dasrulebuli egona. espaneli sportsmeni ivan fer-

nandesi am dros fexdafex misdevda dawinaurebul 

keniels. espanelma aTletma myisierad gaiazra, rac 

xdeboda da abels yviriliT mouwoda, sirbili 
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gaegrZelebina, magram kenielma espanuri ar icoda 

da veraferi gaigo... roca fernandesi daewia, ukni-

dan ubiZga konkurents da gamarjvebis xazi ase gad-

aakveTina. 

mogvianebiT Jurnalistma ivans hkiTxa: `ratom 

gaakeTeT es?~ pasuxi aseTi iyo: `Cemi ocnebaa, erT 

dRes iseTi sazogadoeba gvqondes, sadac erTmaneTs 

davexmarebiT da vubiZgebT gamarjvebisken~. Jurna-

listi ver dakmayofilda miRebuli pasuxiT: `ki, mag-

ram ratom dauTmeT gamarjveba keniels?~ espanelma 

sportsmenma upasuxa: `me araferi damiTmia misTvis, 

man gaimarjva!~ mainc ar moeSva respondents: `magram 

Tqven SegeZloT mogeba!~ ivanma Sexeda Jurnalists 

da kiTxva Seubruna: `ra Rirebuleba eqneboda Cems 

aseT gamarjvebas? ra Rirseba idgeboda am medlis 

miRma? ra reaqcia eqneboda amaze dedaCems?!~24 asec 

xdeba, roca Jurnalistis profesionalizmi axlosac 

ver midis pirovnebis adamianur, zneobriv, moralur 

RirsebebTan, mis WeSmarit maradiul faseulobebTan 

da, nacvlad imisa, mediis warmomadgeneli Tavad 

amkvidrebdes adamianuri Rirsebis kodeqss, imave, 

WeSmarit, maradiul adamianur faseulobebs, Tavisi 

pragmatuli midgomiT, situaciis ar, Tu – ver-

SefasebiT, Ralatobs meoTxe xelisuflebis warmo-

madgenlis maRal Tamasas, `profesiuli mundiris~ 

Rirsebas da... personaJi utarebs mas mediaeTikis 

kursidan TiTqos umartives, magram umniSvnelovanes 

gakveTils. 

kidev erT nimuSs ganvixilav da, vfiqrob, 

`komunikaciuri qmedebis~ arsi TvalsaCino gaxdeba. 

`matCis Semdeg me da Cemi megobrebi Cvens sayvarel 

meTormete gasaxdelTan videqiT. iqve moskovis `di-
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namos~ maSindeli mwvrTneli mixeil iakuSini 

Semxvda da mTxova, paiWaZes damiZaxeTo. Aaxlac 

Tvalwin midgas, civi wylis onkanTan gadaxrili, 

welszeviT SiSveli boris paiWaZe. dabana Sewyvita 

da iakuSinTan mivida. mixeilma xeli CamoarTva da 

uTxra: `yvelafers vifiqrebdi, magram amis warmod-

gena ar SemeZlo, Sen erTma mouge Cems TerTmet 

bedovlaTs~.25 iakuSinis sityvebis damajereblobas 

TiTqmis mTlianad misi, rogorc sportsmenisa da 

mwvrTnelis avtoriteti da, ufro ki, is garemoeba 

ganapirobebs, rom igi metoqe gundis mwvrTnelia. 

wagebuli matCis Semdeg mowinaaRmdege gundis 

gamorCeuli fexburTelis, legendaruli boris pai-

WaZisadmi mixeil iakuSinis amgvari damokidebuleba 

komunikaciuri (rainduli, zneobrivi) qmedebis 

klasikuri nimuSia: Rirseuli provnebis, sportsmenis 

Rirseulad damarcxebis, metoqis upiratesobis aRi-

arebis iSviaTi unari, rac ase Rirebulia sportSic 

da, zogadad, adamianur urTierTobebSic. 

dabolos, nimuSi didi politikidan, roca 

qveynis, eris interesebi upiratesia yvela sxva, 

Tundac piradi politikuri warmatebis, samarTli-

anobis moTxovnebzec ki: riCard niqsonisa (1913-1994) 

da jon kenedis (1917-1963) dapirispirebis peripetia 

saprezidento arCevnebis periodSi, rac  WeSmariti 

komunikaciuri qmedebis nimuSad aqcia Rirseulad 

damarcxebis iSviaTi unaris mqone liderma, roca 

gulSematkivarTa da TanamdgomTa mxriv mraval-

ricxovani mowodebis miuxedavad, riCard niqsonma 

sasamarTloSi sarCeli ar aRZra ilinoisis Statis 

„moparuli“ xmebis gamo. misi TqmiT, `arCevnebis Sede-
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gis gasaCivreba qveyanas gaxleCda da amerikis imijs 

daazianebda msoflios TvalSi~.26 

SeiZleba davaskvnaT: habermasisaTvis komu-

nikaciis arsi mdgomareobs pirovnulad aTvisebul 

socialurobaSi (identobaSi).  komunikaciuri qmedeba 

ki, esaa konsensusis, rogorc stabilurobis faqto-

ris SenarCunebis an ganaxlebis meqanizmi. 
komunikaciis cneba gulisxmobs u r T i e r T 

g a g e b a s, rac mosaubreTa Tanxmobis, keTil-

ganwyobisa da subieqtivizmis uaryofis paralelu-

rad, cxovrebiseuli kredos Tanaziarobasac moi-

cavs. 

qarTul sinamdvileSi yvelaze uzneo istori-

ul droSic ki, yovelTvis iyvnen, arian da iqnebian 

Jurnalistikis grandebi – namdvili Jurnalisturi 

elita, vinc Rirseba SeinarCuna da sabazro 

ekonomikis kanonebis momizezebiT, savaWro saqonlad 

ar aqcia nabeWdi sityva, saeTero dro, teleekrani. 

vinc gaakeTa Rirseuli arCevani, miuxedavad imisa, 

rom sazogadoebis umetesi nawili dRes swored 

`azartul TamaSTa bizness~ irCevs da amis gamo ma-

terialur SeWirvebas ganicdis WeSmariti Jurna-

listica da Jurnalistikac (gazeTebis: `axalgazrda 

iverielis~ an `Tbilisis~ magaliTic kmara saami-

sod). Cven mainc `simarTle – sikeTis saxeliT~ gvgo-

nia Jurnalistikis arsi. sityvis Tavisuflebac ase 

esmiT namdvil Jurnalistebs: esaa ufleba, amkvidro 

simarTle, oRond, aucileblad, sikeTis saxeliT.27 

Jurnalisturma s i m a r T l e m rom jorj oru-

elis cnobili romanis28 `simarTlis saministros-

Tan~ ar aRZras asociacia, mediamoRvawem zustad un-
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da gaiTavisos dokumentur-faqtobrivi simarTlis 

gansxvaveba mxatvruli simarTlisagan. 

SemoqmedebiTi procesis xarisxi mediaSi profe-

sionalizmiTaa ganpirobebuli, Jurnalistis meTodo-

logiuri kulturiT: socialur movlenaTa aRqma-

Semecnebis unariT, Jurnalisturi mizandasaxulobis 

realizebis niWiTa da mopovebuli empiriuli infor-

maciis gaanalizeba-interpretirebis sizustiT. 

Jurnalistika xom, didwilad, interpretaciis xe-

lovnebaa. ar unda dagvaviwydes `fxizeli gonebis~ 

fsiqoeTikuri principebi, ris gareSec Jurnalisti-

kas marTavs da, saboloo jamSi, walekavs sabazro 

stiqia: sabazro saqonlad qceuli sityva ki aRara-

vis sWirdeba. WeSmariti, inteleqtualuri mkiTxveli 

aucileblad gaakeTebs Rirseul arCevans. 

socialuri sivrcis warmatebuli struqturi-

zacia ganaxorciela pier burdiem (Pierre Bourdieu, 1930-
2002). man gamoyo ramdenime veli – komunikaciuri 

praqtikis ramdenime sfero. aq veli moiazreba 

rogorc funqcionirebis istoriulad Camoyali-

bebul kanonebs, interesebs, miznebs, faseulobebs 

daqvemdebarebuli saTamaSo sivrce. sivrcis cneba 

saSualebas iZleva funqciuri niSniT ganvasxvavoT 

praqtikis SedarebiT Caketili sferoebi: religia, 

kultura, ekonomika, politika. 

velis SigniT (velSi) moqmed individebs pol 

burdie uwodebs velis agentebs. SesaZloa, agenti 

pozicias ikavebdes am velebidan ramdenimeSi. amas-

Tan, agenti SeiZleba iyos individica da instituci-

ac. magaliTad, mks-is velSi individualur agente-

bad gvevlinebian calkeuli Jurnalistebi: reporti-

orebi, gadacemaTa wamyvanebi, redaqtorebi, mediaor-



 

BRAMS 2025 Nov                                      ISSN 2667-9299 (print) 
Volume 6, Issue 15                                  ISSN 2960-9348 (online) 

80 

ganizaciis mflobelebi; institucionalur agente-

bad ki: samauwyeblo organizaciebi, tele an radio-

arxebi, sainformacio saagentoebi, gamomcemlobebi, 

gazeTebi, Jurnalebi, internet-gamocemebi da misT. 

agentis cnebiT Canacvlebulia subieqtisa da indivi-

dis cnebebi. 

agentis cneba imiTaa gansxvavebuli, rom agente-

bi axdenen garkveuli miznisken mimswrafi sistemis 

praqtikuli strategiis realizebas. `mocemuli vel-

is dominanti agentebi arian iseT poziciaSi, roca 

maT SeuZliaT aiZulon sistema funqcionirebdes maT 

sasargeblod (aamuSaon TavianT sasargeblod), mag-

ram mudmivad unda iTvaliswinebdnen winaaRmdego-

basac, Semxvedr moTxovnebs, pretenziebs, `politi-

kurs~ an arapolitikurs, imaTi mxridan, vinc am 

velSi daqvemdebarebul (xelqveiTis) poziciaSi imyo-

feba~.29 

burdies koncefciis Tanaxmad, masmedia – esaa 

veli, sadac socialurad determinirebuli (ganpiro-

bebuli) obieqturi kavSirebis sistema sxvadasxva 

pozicias Soris, SesaZloa aliansSic iyos da kon-

fliqtSic, kooperirebulic da konkurentulic. 

nebismieri sazogadoebrivi movlena socialuri 

jgufebis ama Tu im interess Seexeba da Jurnalisti 

ar SeiZleba iyos siaxluri informaciis mxolod 

pasiuri gadamcemi; igi, pirvelyovlisa, publicistia, 

an iseTi teqstebis Semqmneli, romelic dadebiTad, 

sasikeTod zemoqmedebs, erTi mxriv, sazogadoebriv 

azrze, masobrivi auditoriis Semecneba-ganwyobile-

baze da, meore mxriv, mimdinare politikur da soci-

alur procesebze. mxolod aseT SemTxvevebSi imsaxu-

rebs media `meoTxe xelisuflebis~ zewodebas. 
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